
BOOKS PUBLISHED 
 

Year – 2018-2019 
 

Name of the Faculty Name of the Book ISBN No. 

Prof. Chayan 

Bhattacharjee 

1. Securities in computing (Skill 

enhancement course) 

2. Cloud Computing (Elective-I) 
3. Linux System Administrator 

978-93-88314-79-4 

 

978-93-88314-86-2 
978-93-88200-56-1 

Prof. Ganesh Bhagwat 1. Enterprise Networking 

2. Principle of Geographic Information 

3. Ethical Hacking (Skill Enhancement 

Course) 

4. Enterprise JAVA 
5. Advanced Web Programming 

978-93-88314-78-7 

978-93-88314-80-0 

978-93-88314-82-4 

978-93-88314-17-6 

978-93-88200-55-4 

Prof. Sayali Parab 1. Security in computing (Skill 

enhancement course) 

2. Cloud computing (Electric – I) 
3. Linux System Administrator 

978-93-88314-79-4 

 

978-93-88314-86-2 
978-93-88200-56-1 

Prof. Srividya Murali 1. Advanced Web Programming 978-93-88200-55-4 

Prof. Shrutika 

Waghmare 

1. Business Intelligence 
2. Internet of Things 

978-93-88314-76-3 
978-93-88200-57-8 

Prof. Shweta Shirsat 1. IT Service Management 

2. Ethical Hacking (Skill Enhancement 

Course) 

978-93-88314-77-0 

978-93-88314-82-4 

Prof. Shweta Suman 1. Software Quality Assurance (Skill 

Enhancement Course) 

2. Next Generation Technologies 
3. Software Testing and Quality Assurance 

978-93-88314-87-9 

 

978-93-88314-15-2 
978-93-88200-64-6 

Prof. Anil Tilak 1. Direct Tax 978-93-8778-59-7 
 

 Year – 2019-2020 
 

Prof. Prashant Shelar 1. Business Economics - 1 978-81-929557-1-3 

Prof. Sandeep Kamble 1. Computer Science II 
2. Computer Science I 

978-93-89233-01-8 

  Year – 2020-2021 
 

Prof. Sandeep Kamble 

Prof. Shweta Suman 

1. Software Testing and Quality 

Assurance 

978-93-90428-08-3 

Prof. Aksha Memon 1. Financial Accounting I 978-93-5249-141-4 

 

   Year – 2022-2023 
 

Prof. Sandeep Kamble  1. Computers Multimedia – I 

2. Computers Multimedia – II 
3. Fundamentals of Microprocessor and 

Microcontroller 

978-93-5596-768-8 

978-93-5693-225-8 
978-93-5563-268-5 

Dr. Bageshree P. Bangera 
Bandekar  

1. Advertising Media and Creativity 
2. Basics of Advertising 

978-93-5249-174-2 
978-93-5249-173-5 

 

 


