©

Cosmopolitan’s
Valia Chhaganlal Laljibhai College of Commerce & Valia Lilavantiben Chhaganlal
College of Arts
Autonomous
(Gujarati Linguistic Minority)
Reaccredited by NAAC with B++ Grade

Date: 16.07.2025
NOTICE

As per the University of Mumbai Circular dated 1** July 2020, all TY students have' to
complete an enrolment process on the University of Mumbai portal i.e.
https://mumoa.digitaluniversity.ac .

1. To log on to this portal students need their PRN and password (in case students have
forgotten their password they can retrieve password using forgot password option).

2. After logging into the portal students must click on apply for ‘Next Course’. Students
of TY batch 2025-26 must select the courses for both the semester, as per the Subject
list enclosed

Students must complete the enrolment on University portal on or before 20® July 2025 and
keep a screenshot printout of the registration ready.

This screenshot printout must be submitted to college with other admission documents (notice
for submission will be issued soon)

Students must note that enrolment on the University of Mumbai Portal is important for
confirming their admission to TY with University of Mumbai and the portal is open only till
20" July 2025.

Students to consider this as most important and urgent matter and complete it
immediately. College will not be responsible for the consequence student may have to face
for lapse on her/his part.

In case of any query / difficulty students can approach the degree college office for assistance.
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TYBAF

SEMESTER V

SEMESTER VI

Course Name

Course Name

FINANCIAL ACCOUNTING-V

FINANCIAL ACCOUNTING-VII

FINANCIAL ACCOUNTING-VI

COST ACCOUNTING- IV

COST ACCOUNTING- I

FINANCIAL MANAGEMENT-III

FINANCIAL MANAGEMENT-II TAXATION-IV
TAXATION-II ECONOMICS-1II
MANAGEMENT-II (MANAGEMENT
APPLICATIONS) PROJECT WORK
TYBMS
SEMESTER V SEMESTER VI

Course Name

Course Name

CORPORATE COMMUNICATION & PUBLIC

RELATIONS PROJECT WORK
LOGISTICS & SUPPLY CHAIN
MANAGEMENT OPERATIONS RESEARCH
INVESTMENT ANALYSIS AND PORTFOLIO
MANAGEMENT INTERNATIONAL FINANCE

COMMODITIES & DERIVATIVES MARKETS

INNOVATIVE FINANCIAL SERVICES

WEALTH MANAGEMENT

STRATEGIC FINANCIAL MANAGEMENT

DIRECT TAXES

INDIRECT TAXES

E-COMMERCE & DIGITAL MARKETING

BRAND MANAGEMENT

SALES & DISTRIBUTION MANAGEMENT

RETAIL MANAGEMENT

SERVICES MARKETING

INTERNATIONAL MARKETING

CUSTOMER RELATIONSHIP MANAGEMENT

MEDIA PLANNING & MANAGEMENT




TYBSCIT

SEMESTER V

SEMESTER VI

Course Name

Course Name

SOFTWARE PROJECT DEVELOPMENT

SOFTWARE TESTING AND QUALITY ASSURANCE

INTERNET OF THINGS: THEORY AND
PRACTICE

INFORMATION SECURITY

ADVANCED WEB DEVELOPMENT

BUSINESS INTELLIGENCE AND DATA ANALYTICS

ARTIFICIAL INTELLIGENCE AND
APPLICATIONS

FUNDAMENTALS OF GIS

ADVANCED JAVA TECHNOLOGIES

IT ACT AND CYBER LAWS

PROJECT DISSERTATION

PROJECT IMPLEMENTATION

INTERNET OF THINGS: THEORY AND
PRACTICE PRACTICAL

INFORMATION SECURITY PRACTICAL

ADVANCED WEB DEVELOPMENT
PRACTICAL

BUSINESS INTELLIGENCE AND DATA ANALYTICS
PRACTICAL

ARTIFICIAL INTELLIGENCE AND
APPLICATIONS PRACTICAL

FUNDAMENTALS OF GIS PRACTICAL

ADVANCED JAVA TECHNOLOGIES
PRACTICAL

ANDROID PROGRAMMING PRACTICAL

TYBSC DS

SEMESTER V

SEMESTER VI

Course Name

Course Name

COMPUTER VISION

MACHINE LEARNING

COMPUTER VISION PRACTICAL

MACHINE LEARNING PRACTICAL

DATA ENGINEERING

EXPLORATORY DATA ANALYSIS

DATA ENGINEERING PRACTICAL

EXPLORATORY DATA ANALYSIS PRACTICAL

ROBOTIC PROCESS AUTOMATION

INTERNET OF THINGS

ROBOTIC PROCESS AUTOMATION
PRACTICAL

INTERNET OF THINGS PRACTICAL

CAMPUS TO CORPORATE

APPLIED BUSINESS ANALYTICS

PROJECT DISSERTATION

APPLIED BUSINESS ANALYTICS PRACTICAL

MARKETING AND RETAIL ANALYTICS

HEALTHCARE ANALYTICS

DATA VISUALISATION WITH TABLEAU

PROJECT IMPLEMENTATION




TYBAMMC

SEMESTER V

SEMESTER VI

Course Name

Course Name

CORE: COPYWRITING

CORE: DIGITAL MEDIA

CORE: ADVERTISING AND MARKETING
RESEARCH

CORE: AD DESIGN

ELECTIVES: BRAND BUILDING

ELECTIVES: ADVERTISING IN CONTEMPORARY
SOCIETY

ELECTIVES: AGENCY MANAGEMENT

ELECTIVES: BRAND MANAGEMENT

ELECTIVES: DIRECT MARKETING AND E-
COMMERCE

ELECTIVES: MEDIA PLANNING AND BUYING

ELECTIVES: CONSUMER BEHAVIOUR

ELECTIVES: ENTERTAINMENT AND MEDIA
MARKETING




