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Absiract

This rezearch paper aints 1o provide a comprehensive andlysis of Equity Lirked Savings Schemes
(ELSS) in India, fecusing on their performance; tax benefits, and sultability for various investor
profiles. The study ‘examings the historical peformance of select ELSS funds over the past five
years, analyzing anmual returns and avarase growth rates. Additionaily, it compares ELSS with
otiter to-saving nstrionents, such as Public Provident Fund (PPF), National Savings Certificate
INSC), 3-Year Tax-Saving Fixed Deposits, and National Parsion System (NES), in terms of {ock-
o period, visk level, expected refurns, gnd tax deductions wwisr Section $0C The reseqrch aiso
gffers vights mto the mvesting class for ELSS and &ay factors to consider wiile selecting ELSS
fumds. By providing a tharough analysis and comparison, this paper aims 1o guide investors in
making informed decisions fo achieve thelr financial objectives while optimizing fax benefits.

Introduction

Drverse eguities funds comprise the eguities Linked Savmps Scheme. The mam asset class of these
funds 15 listed company stock The stocks are selected from a variety of indusinies and market
caprializations, mcluding larpe, med, and small caps. The long-term geal of these funds 1s to
maxmiuze capital appreciation. After completing extensive market research. the fund manager
selects squties 1n order to provide the best risk-adjusted portfolio retums.

Section BOC of the Income Tax Act of 1961 allows for tax benefits on mvestments made
m an ELSS fund. The IT Act allows for a tax deduction of up to Rs. 1.5 lakh_ but there 15 no upper
limit to the amount that can be im-ested. One can reduce their annual tax lability by up to 346,800
by puthine thew money mto an ELSS.

Equity Linked Savings Schemes (ELSS) represent 3 sionuficant mvestment avenue m India
blendino the potential for hich returns with tax-savme benefits under Section 80C of the Income
Tax Act. 1961 These mutual funds mvest predominantly mn stocks of histed compamies, with a
diverse portfolio spanming across market capitalizatton and sectors. Aumed at maximizing capuial
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appreciation over the long term, ELSS funds are managed by expen fund managers who conduct
ngorous market research 10 construct portiolios that deliver optimal nsk-adjusted retums.
Investors can aval tax deductions of up to Rs. 1.5 lakh anmually by mvestmg in FLSS, resulting
in substanhal tax savings of up to 46800 per vear. With a minmmum lock-in period of three vears,
ELSS offers market-hnked retums dependent on the performance of the underlvimg equities;
makmg 1t an attractive option for mdnaduzls seeking higher retums on thew mvestment portfolios,
particularly salaned mdividuals and first-ime investors. Compared to alternative tax-saving
mstruments like ULIPs:and the National Pension System (INPS), ELSS stands out with 1ts shorter
lock-in period and potential for loher returms. Addittonally, considerations such as fund retums,
fund house reputation, expense ratio, financial parameters, and fund manager expertise play crucial
roles m ELSS fund selection The choice between SIPs anid lumpsum mvestments further adds
flexabulity to mvestors’ strategies, with SIPs often favored for thewr cost averaging benefits. Overall
ELSS emerges a5 a versafle and rewardmg mvestment avenue. offering 2 blend of tax bensefits
and wealth creation potential for mvestors across different nisk profiles and mvestment horizons.

Eseview of Literature

Arul Prasad P. and Vyavakumar L. (2017) exammed how several demographic factors affected
ivestors’ perceptions of mmtual funds. In addition_ it highlighted the advantages that investors
recerve from muteal funds. Respondents with vanving demographie features were polled for thus
study. According to the report, most mvestors are not interestad 1n investing 10 mutaal funds,

In therr 2016 study. B. Kishon and N. Bhagvasree examined the effsctiveness of transition
economy open-ended. srowth-orienfed equity programs_ According to the analysis, the retums on
14 of the 30 mutual fund schemes had surpassed the benchmark The outcomes also demonsteated
that a lack of diversification was a factor mn some of the schemes’ poor performance. All of the
schemes in the analysis had positive Sharpe ratios, mdicating thar the fands were vielding retums
higher than the nisk-free rate.

Aashish Jam (2017) in his study made an attemgpt to evaluate the performance tax savings mutual
funds through statistical tools like retin, standard deviation, Coefhictent of vanation, Sharpe ratio,
Treynor ratio and Jenson alpha The main purpose of the stndy was to compare five ELSS scheme
of public sector and private sector. Investing 1n mutual funds 15 very popular among small mvestors
to seek tax incentrves. Taxefficient mutual fund plans or eguity-linked savings schemes provide
mvestors with tax relief Therefore, the research was conducted to meet the mvestors' poals. It
would be concluded from the smdy that DSPBR Tax saver fund (G) cutperformad amongst
selected schemes

Khalid Ashraf Chistt & Amur Rahman (2018) evaluated the performance of tep 10 tax saving
mutual fund schemes operating i India. Performance was svaluated according to anmual retums

Recahved 2 Mamh 2024 306
Revisad: 12 March 7024

Final Avcepiod 27 Manch 2024

Eopyrigmt & suthors 2024 DO s fdoione /A0 528 ranods T0ERTR 73




I

p-1SSTi: 2348 795X
(IR) Vol. 11 lssue 03
March 2024

?"‘%jl International Journal of Research = HA AR Ehad
uR

and compared to the NIFTY S0 benchmark mdex usmg vanous statistical tools hike average retum,
beta, Sharpe ratio, Treynor ratio and Jensen alpha The studv concluded that all E1LSS funds
outperform the market index m terms of average retum and were nsky except for certaw schemes|
with the excephon of Adiva Birla Sunlife Tax Relief | all funds performed more steadily than the
venchmark In addition. axis fund was the most trustworthy scheme 1 market; hkewize, all the:
funds have positive relationsinp with the market.

Richa Pathak (2018) mvestizated performance of ELSS Growth funds using various tools hke:
Beta. Sharpe raito. Jenfen ratio stc. Also proposed appropnate ELSS mutual fund 3o that the
mvestors can achieve their investment goals. The research was undertalcen for the period of 5 years
and 10 ELSS growth funds was analvsed. Research shows that the ELSS-Growth Fund 15 abave
the benchmark mdex and was well.

Objectives:

To analvze the histonical performance of select ELSS funds over the past five years.

To evaluate the averaze growth rates of ELSS funds to undersiand thewr conzistency in delivenne

returms.

To compare ELSS with other ta-savmg mstromentsan terms of lock-in period, nsk level. expected

To provide insights mnto the smtatnlity of ELSS for different mvestor profiles, such as salaned

individuals and first-time mvestors.

To highlight key factors to consider while selecting £1.58 funds. mcluding fund retums, fimd

house listory, expense rane, financial parameters, and fimd manager expentise.

To offer recommendztions for mvestors based on the findings of the stady and thewr individual

investment goals and nisk appetite.

Research Methedology

» The research primanly rely on publicly available data sowrced from reputable fmancial
piatforms such as S&P BSE Sensex and Monevecontrol com.

 Historical performance dafa of select Equity Linked Savings Schemes (E1SS) finds wall be
collected for the past five yvears, mcluding annual retums and average growth rates.

« Information on other tax-saving mstruments hke: Public Prowident Fund (PPF), National
Savings Certificate (NSC), 3-Year Tax-Saving Fixad Deposits, and National Penston Svstem
(NPS) will also be gathered to facilitate comparative analysis.

« The collected data 15 analvzed to assess the performance consistency of ELSS funds over the
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Diata Apalysis and results

One can incresse tax savings returns by using alternative fax-saving products available on the
market. These assets have fixed retums, which mught not be able to outpace the tmpact of inflation.
This isn'tthe case with ELSS. though. since it makes investments in stocks that have a ugh chance
of prodocing positive retumns that outpace inflation Tt 15 alse the only tax-saving plan with a three-
vear lock-n term that 15 the shortest. Below ziven is the companson

Table 1: comparison befween ELSS and other tax-saving instruments:

ELSS Vs Other Tax Saving Schemes
4 S Year oy
Public ::f'ﬁ": e [
Investments ELSS Provident : Saving
Fund (PPF) | Coriiicate | g | System
(NSC) (NPS)
X Deposits .,
Migtoal : =
Government | Government | Bank Fixéd | Pension
Tvpe of Investment Fuad Sel Scl D : Scl
(Equity)
Lock-m Penod 3 years 13 vears 5 vears 5 years ﬂ;;mj
Risk Level High Low Low Lo to Hizh
Market- 7.1% (Keeps | 7.7% (Keeps | Around 6% Market-
Expected Rotums | piried | chonoing) | changimp) | t07% | linked
T:.-:x[)eﬂucﬂﬂn Upte 15 Upto?ls Upto¥lS | Upte ¥l s Upto
Limit (Section 80C) lakh lakh lakh lakh F15 lakh

Source: htips.'www ctmoney com leammutual funds elss-mutual-funds.

Equity Limked Savings Scheme {E1.55) stands out among vanous tax-saving options due
o itz mvestment nature prmanly focused on sgudy markets, makmg 1t a tvpe of mutual fund
Unlike other schemes hke the Public Provident Fund {FPF) or Nanonal Savings Certificate (NSC).
ELSS offers a shorter lock-in period of 3 years, providimg omestors with relamvely quicker
liqwdity. However, this shorter term comes with lucher risk. a5 ELSS rvestments are subject to
market fluctuations: While the retins from ELSS are market-lnked and thus can vary
aizmficantly, they have the potennal to surpass the fixed retums offered by PPF. NSC. or tax-
saving fixed deposits. These traditional schemes, characterized by low risk and longer lock-in
pertods, offer stable but comparatively lower returns. Moreover, mvestments m the National
Penston Svstem (NPS), which span untl retirement age, offer moderate #o high nisk and refumns,
veing market-linked like ELSS. Importantly, all these investments fall under the Section 80C tax
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deduction limet of up 1o £1.5 lakh providing taxpayers with avenues fo save on taxes wiule mesting
their lone-term financial goals. Ultimately, the choice between ELSS and other tax-saving schemes
depends on an mdnvidual's nisk appetite, investment honzon 'and finaneial objectives,

Equity-linked savings schemes (ELSS), the performance of various funds over the past five
VEars

Chart 1: Performance analvsis

ELSS 5 year performance
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In the realm of equuty-linked savings schemes (ELSS), the performance of vanous funds fluctuated
ower the past five years, reflectme the volatility inherent i equity markets. Among the mentioned
funds, the SBI Long Term Equuty Fund - Reoular Plan - Growth exhibited impressive growth rates
in 2021 and 2023 with returns soanng to 29% and 39%_respectively. Simlarly, the TTTELSS Tax
Saver Fund and Motlal Oswal ELSS Tax Saver Fund experienced substantial growth m 2023,
resistering returns of 38%: However, the performance of these funds vaned across different years,
with flucmanons evident i thetr anmoal retums. For mnstance, while the Bank of India ELSS Tax
Saver - Direct Plan - Growth achieved sigmificant growth m 2020 and 2021, with returns of 32%
and 41% tespectively, s performance m other years was more modest. On the other hand, the
Baroda BNP Panbas EI.58 Tax Saver Fund witnessed miuxed results, with nagative retums m 2022
but postve growth m other vears. Overall, mvesiors i LSS funds expenenced a mix of lughs
and lows, emphasimng the importance of understanding market dynamics and conductine
thorough research before making mvestment decisions.
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The average growth rate for the last five vears
Chart 2: Comparative Anavsis
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The averaze crowth rate for the last five vears provides a comprehensrve miew of the performance
consistency of each ELSS fund. In this context, the SBI Lone Term Equity Fund - Regular Plan -
Growth manramed a steady averags growth rate of 19.54%, reflecting s abilny 1o deliver
corstent returns over the penod. Stmilarly, the ITI ELSS Tax Saver Fund - Direct Plan - Growth
and the Motilal Oswal ELSS Tax Saver Fund - Dirsct Blan - Growth showcased commendable:
average growth rates of 16 41% and 19.31% respectively, mdicating relatively stable performance.

On the other hand, the Bank of India FI S5 Tax Saver - Direct Plan - Growth exhibited a higher
average growth rate of 24 97%, sugzesting 3 more aggressive growth wajectory compared 1o 11s
peers. Despite potential fluctuations i performance from vear to year, this fund displayed strong
overall arowth over the five-year span. Meanwhile, the Baroda BNP Panbas ELSS Tax Saver Fund
- Direct Plan - Growth mamtamed a respectable average growth rats of 18.06%. demonstrating
consistent growth albeit at a slightly lower pace compared to some of the other funds.
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Crverdll, analyzing the average growih rates for the last five years provides mvestors with valuable
nsights mto the histoncal performance stability of each ELSS fund, helping them make miormed
decisions basad on thewr nsk tolerance and wvestment objectives.

Conclusion

Equity Linked Savings Schemes (ELSS) i India have enierged as popular tax-saving imvestment
options offerning the dual benefits of potential high retums and tax deductions under Section 80C.
Through the anatvsis of histonical performance and companson with other tax-saving mstruments,
this study demonstrates the advantages of ELSS, includine shorter lock-mn periods. market-linked
returns, and diversified equity exposure: Furthermore, the research lnghhighis the sumtability of
ELSS for different mvestor prafiles, such as salaned mdrviduals seeking hacher returns and fivst-
ume mnvestors lookme to gam exposure 1o equity markets. By considenng key factors like fund
informed decisions to masimize their mvestment returns while minirmzing tax liahilities. Overall.
ELSS remans a compelling investment avenue for long-term wealth creation and tax plannmge
strategies m India

Mutpal funds that save taxes are called Equity Linked Savmgzs Schemes. or ELSS m India They
combme Section 80C tax deductions with the advantages of equity nvesting Long-term wavestors
favor ELSS because of 115 3-year lock-n period, which allows for tax savines and the possibality
of large gams.
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Abstract

Green bonds are o promising tool for mobifizing capitol for climatefriendly projecty. Grien
Hong evoived since e fpeatic: borwd merked srarteed in 2008 by Waorldl Bank thirongh issuace
of the firsy labelled green bond (Thaplival S, ET. 2003). In India, Green Bond is seill in its
infant stage and hay long life ro survive. Survival of Green Bond i India highly depends on
the govgrnmane's rele fo ovldress fimv clialienges that moed to fe resodved in order to fully
frrness w1 potenitsel T srowtte af thw gorveny Daewd aneekoer m Sncfeer vl eleprarecd onson pereonbier
of factors. mcliading: thy fevel af awerreness amone mvexfors, he devefopmes of clear
regulotieas ol standaeds, awd the provision of support for green bond tsyviers fnidfiem
Goverimment s startee s move (o Teced sesieginiabie fience by Issufng 108 o sovereien grien
honed firse vime o Jomuary, 2023 The glodal marker for yustainable finanee has regivierad
considerable growth since 20040 manly Jed by the issuance of green donds (Afanelnia 4., ET,
2023}, Indite in the tovg i wWill ey to adm to comprate globally for sustainable fiemoe. Fr
tids research paper, researcfors fvave tried o anvalueare fistory of Greenr Bond i incia 1

acltove bemer tavgeis m future oy ane of the el of sustamable fowmce.
Key Words: Gresin Bond, Sustwnables Fmancs, Sovergign Bond, Environment, World Bank

“The only way forward, IFwe arve golig to lnprove the quality of the envivoniment, s to get
evervbody Invalved.” — Richard Rogers
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Introduction:
“We won't have a society if we destroy the envivonment.” — Margaret Mead

Favourahle climonfe 5 on essentmn] requmemsnl [or existence of Lhis ‘socity. Bul smce
veiars, homan bemg besg th mam code belund sdverse alteranivn m clhmate change, mijor renson
being Buming of fossil fiuels like coal, oil and gns (wwwunorg) Hpmans hive to bear
the pennliies of this plteration i the form of intense flood. scarcity of drnking water, woud fires,
meltie polar ice, Hsing sea lovels, drongly, biodiversity desrndution. Tach and svery part of this
world contribmtes 1o the enussions that cause climare change, but some countries lead others. Major
seven countries leading m this enussion of greephouse gas were Chma. the United Stares of
Advercs [due the Furopean Thnon, Indosesi, the Russian Federaton, amd Henzil by 2020
Cwaww uorg. ), Being lenders of climate explotation: these countres need 10 be respomsible for
taking kead for climate protection action.

For this various finmewnrks, agreements and processes are defined at world Jevel such as the Pars
Agreement, the TN Framewark Coavention on Climate Change and the Sustameble Development
Goals. Major concern is: to out enussions. adsptng to climaie mipacts and financing requared
acdstments. As per UN repont mujor couniries are aumng o Net Zero Emissions b 2050, To
schieve this in long tei by 2030 emissions miist be cur in half by keepitio boiling below 1.5°C.
Ther= 15 ouly ou way o achieve this 1< nge declives In the use of fossil firls and nmss vsage of
repewible gy,

Chmmate action calls for sigmficant frooncinl myvestment, 11 estforces all government mithoriies hke
banks, reguiators and local bodies to expand ther roke to mobdize capital for low-carbon and
restlient investment, managing all ordlss of mogor risk. However unredly all countries decuded 1w
fiace thus fuk fior bettér sisstamnble life m the sreen world under the leadershup of Ulhuted Natwon
isoush e 17 Sustaiiable Developmeti Céals intrdduced in 2015 Tmplementing this since
20106, with intention of funding required climnte sehon, 19 emerging mirket governments Have

pustied Green, Secinl, and Sustminability bonds L2, GSS Bouds (seww. work] bank org).

By the end of 2022, GSS bonds were issued amounting to USD 3.8 trllion In 2022, total value
ol G535 bond issue reached USD 248 billion: showing 19% decrease compared to 2021, Across
all différent tvpes; socml bonds only witnessed larpest dechine w volume (-39%) m 2022

Recoived on 2 Mlarch 203£
Rieyinst o B Wiarch 3024
Fablished o 12 March 2082 DO hélpe ) Bl ond) 10:528 1/ benodd, 1GE08 180 'age|]2



a » ISSN: 2455-3220

o= International Journal for Social Studies Vol 10 lssus 03

compared to 2021 (GSS Quarterly News Letter, Issue 2 of World Bank). Following figure

supports the spme.
Figure 1 = Global S5 Bond Annual lssuance, USD Bn Year 1o Date
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As per World Bank newsletter, sovereizn sssoers prefer Green Bonds the most (819 of the
total msuad) as reflected in below given figure. To sccomplish zreen and sustainnble projects.
As of January 2023, Green Bonds have roised total 525 Tnllion globally.
(wwwsworldbank. org)

Figure 2 - Soverelgn GSS issunance by type of instrument, % vear to date
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Followiig so many regulations by Intemationnl Orponsations such @3 United Nations dnd
World Bank at world level, India also must had taken aetions to develop sustainable finnnce at
national level In this researchs paper, researchers tried 1o undertake study te nnderstand and
evaluate steps taken by Inding government in this path.
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Review of Literature:

According 1o JCMA, “Green Bonds are anv fixed imcome financinl instruments where the
proceeds will beexsclusively used o fiunce (or re-finunce ) new Gud/or existing ) gresn projcts
whiesre green projects ore related 1w the followed Oehl: Renawable energv. enerpy ellicreney,
polluton prevention, clean trinsportabion. sustamable woter miviingement, étc.” (1CMA 2015,
Green Bond Principles), Cortelling G. & Panetta 1. (2021), lughlight roots of green bond, TBI
(Climate Bond Tomiative) and ICMA nre two Noo-Profit Orzanisations INPO) al intemational
level divertiie efforts to mobilize capital flows for projects contribuning to greenclimate, These
oegansations are working rowards providing mavket mtellisence, standards. and polcy
recomumendations, assisting all secusity markets participants to accentuate good practices and
stoeidards in the mucker. In Tuky, 2003: the first ssuer of snoncipal green bood was the-state of
Massachusetls i the USA. In November; 2013; the ‘Clectricite de France” wius the first
corporate green boud lssuer. (Jones ef al. 2020) highlighted that in 2013 itself, varions grezn
hond market indices wers lnonched to sign the market progress contributing to the development
of the matksr, Ehlers T. & Packer F. (2017) antested that ssuance of labelled green bonds has
mereased mpidly from Jamiary 2014 after the Intermnational Capital Matket Association
(ICAMA) the faunched Green Bond Prnciples. With increasing reach theee 15 highrnesd of credit
ratings of the same. Green bond standards could be enbanced further by incorporating
estunition of the déares of financial risks featrcting from dnvirommental factors. Nojo Y ef dl.
(2023) highlighted that Value-at-Risk = defined at a global level a new concept of Energy
Budzets at Risk (EBaR) 1s developed for building efficiency project risk and return analysis
for fnancial decisomrmakers. I8 wis recommigided by governmeant of respediivg countries (o
meorporaie Valie-at-Rysk-1ype energy efficiency unalysts moutility, state, and fedirnl meentive
programs. Agarwal S. & Singh T, (2018) approved that Indian Green Bond Marke! has not yat
succeeded o put itz feet mihe Indimn fnoneind market. In 2013, wath wtreduction of the Green
Bond Prmciple (GBP), the moarket respanded positively. Greesn Bond Principal is o voluntary
process 1o recommiend guidelines for transparency and disclosure and promote mtearity for the
development of the Green Bond market, I gives guidslines [or standardized fssue procese
Oiver Ihe years after GHP, Ieha has deyveloped several standaeds and models 1o 6l the gap of
eviluntion of environmental credéntinls of bonds. Kumar S, (2022) backmg that Indm hos lot
of potentials tor the development of green bond market. Fast developmng economy. adaptive &
trmsformative financinl sector. fast spreading global linksges. plaving promuent role m global
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policymaking creates favourshle financinl environment for growth of flotrishing Green Bond
Market.
Objectives of the study:
This gesdearch wos underiuken by the researchers 1o achieve [ollviving obpectives-

1. Totundeistand the strocturs of gresn findncing mitntives b Indu!

(]

. To evaluate investinent pattern of finpucing of Green Bond i Indin,
3, To examine various challenges in the Indin Green Bond Market

Rescarch Methodology:

This study 15 based on secondary data collected from various reports published by reguinm:}'
orpanisanons mud dothorines ot natonal wad global level such as Governmsant of Indin, World
Bank, reports of public and private sector organisatons and banks in Tadis, Tated Natons,

and sarious esearch papers.

Evaluation of Green Bond in India:

India, thongh accounts for only 7% of the werld's greenhouse gos emissions, ot commuted o
take bold steps to decarbonize s economy. (CFLI India. 2023). Indis through its National
Determined Contribution (NDC ) adopted under Pans Agresment. now committed to reduce 1=
s enussjon mtensty of its GDP by 43% by 2030 from 20058 leveldind further it s committad
to reduce its cumn|ative eléetric power installed enpaciy by 30% , from nou-fossil fuel-bazed
eneigy résources by 2030 (www . dea.gov.in), Todin has already mvestad close o $87 billion
its renewable enerey sector in list 10 years und presently, sccording to Bloomberg, an
mvestment opportimity ol § 650 mllion 5 available m Indin’s power seclor imnsition across
gensration. storage, and grid mtrastructure. according to Bloomberg. Prvate capital will be
crucil. in addmon o aailable public and existine finsnce. o delver these mvestments (CFLI
India, 2023).

To achieve this, many schemes and programmes has commenced by Indian Government in
iy s=ctors ke forest, energy aml enterprise, agnicullure, waste mansgement, sustamible
mobility ant housmg, water, , resource efficiency and circulor economy. - All these 15 estimated
with additional wvestment of S350 billion by India’s Ministry of New and Resewable Energy
(MNRE). For the growth of the renswable energy sector in India and 1o reach its reoewnble

cndriey  fouls, long-torin low-cost debt énpaal 18 wory cntgal, Thie TS Asoncy for
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Intermational Development (USAID) between 2013 10 2017 associnted itself with the MNRE
to find finapcing mechanisms that are mnovative aad it can belp to overcome the market’s
financin] mitations (wwosaid org). To fund all these sustanabie development projects. lndia
wiis huglily selfrelienn. Bul o regures collective efforts of govesnment entily, public sector &
private sectofs Fallowing fiure gives datiil mformation on paities invelved aitively to biost
Indian Green Bond Murket as the saune is applicable at a global level

Figure 3 — The investment chain: The interaction of the privicte sector, public sector,

& real economy
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Banking system i India should promise fister growth of the green bonds mackel as it &
established with vibrant securities markets. Indin's regulatory struemre s well developed and
enablmg seantsss mtegration with globul regulstory 1zmplates amd standards will help 1o
successiully harmess the potental of emerging mirrket segmsents.
Tin 2015, | Indin mivve i the green bond wwrket (GBM) after YTS Bank issued the fiest oresn
bond 1o finnnee the roewible and clean ensrgy projects. Gradually. the GBM has ncreased
its operations fo Government owned Commercial Banks, Government owned Financial
Institutes, PSU's privite comporates, and the banking sector. Indin moks Gfth amons G20
Countries in Green Bond issnance as a share of comntiv's overall debt market, As per The
Climate Transparency s Brown to Green Report 207

Figure 4 — Green Bond Issuance of G20 Countries
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This attests the position of Indian Green Bond Matket in 2017 and future scope in the conntry.
Issue. of Sovereign CGreen Honds to achieve its mark of significant reduction i the carbon
mlensity of the economy was somounced m The Umon Badgeat 2022-23, On 25 January, 2023
India came vp with its-launch of first green bond to raise-abeut INR 8000 Crore. matuug §
and 10 years for projects:which are contnibuting to climate change mitigation, adaption
anviranmeninl proletion, hindiversity, résourcs and net zero objectives. {www des.gdvin) It
was overstibscribed for more than four times. On 9 Febrlry, 2023 issue was reopened for INR
4000 Crore increasing Indin’s green liabilitics to INR 16000 Crore (www.rbiorgin). The

proceeds from this have been earmarked for use of expenditures on various projests such as
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solar enerey use, and wind eneray from agrictlure to mdustey, | also gets extended 1o green
hydeogen, metro lines and afforestation. (Inristive Cluuate Bond, 6 March, 2023 ),

Figure 3 —India’s Annual Green Bond Issuance
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Inddiy i the sxth largest insuer of GSS= in the Asia Pacific Region, as per the World Bank
(IARD) Impact Repor, 2022, However, adverse mactoeconomic factors observed in 2022
resulted nto a dop andebr wolimes across the boand.

Figure 6 — Green Bond Commitment by Country & Sector
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Strong demand for Indina currency Green Bond was observed from domestic investors. This

can be no attraction for povate sector players 1 enter wro the sustamable finance market

Hefore entey of major private plovers, strimgent regulations are reguired i lndia 1o march in e

sustmmlible mvestrient growth nitionally & mternutisnlly.

Figure 7 = Sector wise issue of Green Bond in India
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Soverewen green bonds definitely gomg to play o major role i auxiliory India’s green transition
ty sehreve its adopted trgets of fallidg emussions by 2030 wd achieving zero emission by
2070 Inspite of goad pick up of Indinn CGireon Bond Market, the pace of ghowth in this direction
i3 verv slow. Few challenges stll faced are —
L Exptence of lol of misconception about understanding, regolations and benefits of
{ireen Bond

b

Lot of compliance concerns and lack of investor dempnd
i, Absence of strong supportive regulatory enviromment
4. High suance cost

5. Lack of Truspacency, standandized reporting and independent thisd-pady verification

Recommendation & Conclusion:
Hased on the svaluation of Indian Green Bond Market as mentioned above, reseprchers have
fow recomimendatons for fmure growth of Indmn Green Bond Marker. It 5 a5 follows-

o [Innowvated Tentures 1w Green Bond such us fesabiliny i durttion of invessttent for

lvastor
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o Credst Ratings for green:bond
»  Encobrigement to domestic maitiulkinal mvestor Tor widaning myvestor base

Bench Marking with some other governmsim sscunitiss

Stringent gmidelines for ssvauce and bstig of green bond o loeal muket

Geperating awareness through publicity throvgh traditional and modern means of
social media

Application of certifications for professiondls involved o nnnngement of graien bonds
Special education through specilic progrmmes dirseting to sustuinable finance ur
green bonds markels

Encouragmg mire research in sustamable fingnee urena

If governmng body 1akes up fow of the above reconimendations. Indinn Green Bond market can

be one of the stiong thread of sustunable finance,
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Abstract
“Every once ina while, the market does something so stupid it takes vour breath away.”

- By Jim Cramer

The above quote uttests that imvestment in stock market requires smart move. Buyving and
selling at the right ome will enly resolt into profitable mvestment. Flowever, stock murket
behuves very irmatlonal, especlally in the short term. In spite of knowing this people gets
tempted to invest n stock market for short term and may sutter loss. Very common way of
short-tenm investinent in stock market is through TPO (Initinl Public Offer), People apply in
PO with the mension of lguidating their investment on the day of listing of the shares. if it
gets listed o premuum. This leads 10 money circulation in Indian’ Economy aiming capital
formation and ultimately economic development, So, IPO plays a vital tole in growth of
Indhian Caprtal Murket and Indian Econpmy. Researchers m this research paper tried o
evalund porformance of 1POs in India during the year 2022, Performanée is cvaluated in
teris of number of IPOs. fund rused through [POs and over pricing or under-pricing of TPOs
on the listing dav. Stock market always performs i 15 own wiy, reactng 10 vanous
information randomly. This random movement of the market resulty into profit or loss Tor the
mvestors? ~ becomes very imporiant to pnalyse to take nght decisions for future mvestmant,

Key Waords: [PO, Stock Market, Capital Market, Listing, Under Price, Over Price

Introduction

Development of any economy depends on strength of its capital market. Growing Indian
Copita! Market i3 also one of the reason behind developmem of Indian Economy. Strong
Political party on chair and Development of capital market supports ench other to grow hand
in hand. Growth of Capital Markst ottracts many business houses 1© comé up with PO with
lats of trust on citizens of India. Many factors such as improved lieracy level, mereasing use
of technology. investor’s wwareness programme, wide geopraphical reach of brokers and
banks, increasing capital formation contributed to the growth of Indian Capital Market.
Various stakeholders are mvelved in PO viz, lssuing Company. Investors, Underwriters,
SEBI, Citizens, wid Economy. Any [PO declared, results into uncountable expectations und
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aspirations. Many eyes are rested on performance of [PO, which makes post evaluation of
TP Important.

Review of Literature

Initial Public Offers (1PO) has become most favorable investment method récently Lor
investors eapecially those whi are not very expert and regular investor in capital market,
(Shrivastay M., 2018); Tnvestment and exit gt the right time is very ormeial for an investor
with clear understanding of estimated and actual return to gain from PO investiment. (Yaday
N, Dasgupta |1 & Mormy R.. 2008). 1POs resulting into quick gain tool for non-regular
investors, It was found that PO which ate under-picing are fetching highet fetums. The
closing price of the listing duy is higher than the issue price on the listing duy (Po =P1), it
helps 1o boost demand and mainain price stability in the secondary markel. Investors
liguidate on listing day to enjoy quick gain but true worth of any shives can be discovered
after fow months of Hsting shares in the stock exchange. (Khan M. & et al., 20210 Investors
shull consider past performiance of 1POs before fixing expeeted return. It was tound that 1POs
are generally under-priced on the listing day. Investors investing in IPOs at the Issue price
and continuing their holding of shares received in ullotment over a longer perod are better-
off comparcd to investors Investing on the lsting doy. Investors investing al the listing price
on the duy of hsting will have to retain ot for long term at least for 2 yeurs to get ressonable
return (Saboo 8. & Rapb P, 2000), With more and more companies coming up with 1PO,
grading becomes very important. In spite of reliability and effectiveness of merits of 1P0
grading, in 2016 SCBI scrapped mandatory PO Grading system. It was suggested tha
instead of serupping the mandatory grading SEBL could have assumed o modify grading
process (Gupta G, & Gupio M., 2016}, Withou! grading investor’s evaluation s mundatory
before deéciding on PO application, Every investor need to goin detdiled information on
company such us prospecius, company buckground, previous Dnancial perfonmunces, markel
performance before aking PO applicaton decision. Faling to which mvestor may have wo be
happy with retum less thin expected by him. Majority applicamt are applying for 1PO with
miention of short torm gaine But, really 1t is possible so? To reply this question, rescarcher
tricd to evaliate performance of IPOs in Indian capitnl market during /méent year, 2022,

Evaluntion of IPOs in India

fnitial Public Offer s first fime invitation to general public by the promoters/directors for
imvestment in lirm’s business through purchasing equity shares and hecoming shurcholders.
SEBI isan apex regulatory body in Indian Capital Market for sufeguarding invesior's interest
and savings. Every |PO has to be compulsorily authorized by SEBI as per their given
guidelines before onnouncing il to the public, With immense responsibility shouldered and
well performed by SEBIL Indian public & entrusting capits]l market well compared (o past.
Keep m mund investor s mierest SEBI dunng the year 21-22 took many sienificant measures,
few ol which pertaining o primuaey macket s lsied below

i Spectheation of minimum difference in the price band of IO,
ii. Allotment methodology is modified for non-institutional investors.
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i, (Ohjectve wise limitations on capitsl nismg capacity,
1. Anchor investor's lock inperiod & fromework enhancements.

This is o decisive time, in which SEBI need 1o play dynamic role coneentrating money
supply in the economy to wim at high eeonomic development. GDP growth rate in 21-
22 was %.9% compired to -6.6% in 20-21 (SEBI Annual Report. 21-22), Ax highlighted
i the preture shared below, it was a remarkable growth ol Indian Economy waorldwide.
Indin took lead in 2021 & 2022, und expected to maintain the same even in 2023,
Muarket Stabilization during post pandemic period played an fmportant role for the
growth ol Indian Fioancal Market, Indisn Finuncial Market was observed energetic
during first half of 21-22 due to recovery in economic activitics, smooth liquidity flow
und favorable macro-economic fuctoes,

Table 1 - Global Trends in Economic Growth {Amount in Percentage)

Source: SEBI Annuudl Report 21-22: Rel Source: World Economic Outlook, April 2022,
IMF Corrections in Nifty 50 during Oct. 18, 2021 till May 31, 2022 has been
approximate [0,3% (SEBI Annual Report, 21-22) Oversll benchmark indices viz.
Sensex & Nifty showed o strong growth Y-oo¥ basis 1R3% & 1R9% respectively
dunng 21-22. Indian Finoneial

Parnmeters [ Countrics 2020 2021 2022 2023
World Outpul . -3l Al I N 3.6
Advaneed Feonomies _ 48 52 33 24
Unites Stalcs -3.4 57 3T 23
Furo Ares 0.4 33 FE |
Emerging Market and Developing =20 .8 LR 44
[Evonomivs . . |
Entereing and Develtpine Asi -0.8 7.3 54 56 |
Chins 23 8.1 14 51
Indiu -6 8.9 8.2 fhy
Hisssia 27 7 X5 -2.3
Hinzil -39 4.6 (L& 1.4
Mlexico . 4.8 20 295
Soath Africa . 6.4 . |0 L4
World Trode Volume (Goods & Services) -1.9 11 S0 4.4
Clomsuiner Prces:
Aslvaneed Economies 0.7 il 57 2.5
Ernerging Market and Beveloping h T 59 8.7 b5
Econamics
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Market ouperformed during the vear 2022 resulting into pouring IPOs to raise fund required
by companies from vanous sectors. Egquity Tssue via 1PO nereased remendously in volume
as well as size in the year 2022 compared to 2021 (SEBI Annual Report, 21-22), In the year
21-22 total fund elevated through 1POs were 2 L1 Lakh crore. Average Issne size was 2 220
crove in the last quiarter of 21-22 compared to € 1.04% orore ol averige 1ssue size in list thice
guarters of 21-22.

Graph 1 —Major Indices retumn during April — December, 2022
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Sogurce: SEBI Monthly Dashboard, December 2022

As per SEBI Monihly Dashboard of December, 2022, Decomber month gave o Jow-spirited
end of unsettled year of global stock market, Almost all indices world-wide gave negative
return during April (o December 2022 exeept Nifty 50 of Indin, which in positive retim o
leust in local currency, In US vurmency terms all indices performed negative may be due 1o
ligguidity crunch and geopolitical teasions observed throaghout the vear. Though Nifty 50 had
been negative for the month of December, 2022 by 3.5% on M-o-M basis (SEBI Monthly
Dushboard, December 2022),

THIRD CONCEPT January 2024 62



—JHIRD

(CONCEPT
an imnﬂ_@nﬂ Nmurnai af s, G 0 FE0 N _ .
Graph - 2 Shure in Tumover - Intraduy & Delvery (From Jan. 2022 1o Dec. 2022)

Share in Tumover - Infraday & Delivery

(N

b & & & P

1005
80%
&%
i
0%
)

FédddIVIESE

wlntraday o Delvery

Source: SEBI Monthly Dashboasd, Decamber 2022

Above graph shows that intraday trading is always preferable by an invéstor over delivery
busis @ witnessed above i 2022, However propartion ol intraday o delivery trade has
remiuned more or less same. Risk minimisation with low investment value can only be main
teavons for the same.

Diagram 2 — Share in Demate Value of Equity as an 31 December, 2022

Damat Value - Equity {Dec-22)

Qthar.
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Source: SEBI Monthly Dashboard, December 2022

Total demat custody vilue was @ 373 Lakh crore a3 on 31" December, 2022, Out of this
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major share was contributed by carporates, followed by individuals, only 7% held by AMCs
and 16% by FPIs as depieicd mogiven pre disgram (SEBI Menthly Dashboard, December,
2022).

As per SEBI Anpual Report of 21-22, PO performance evaluation of the year 21.22
compared to previous year 2021 based on few important parameters is as follow -

e During the year 21-22, totul 120 TPOs were listed compared to 35 IPOs in the
previnus year. resulting into | 1%, 18% growth in 1POs listed

o Total amount raised was 1,012,566 crore through 1O in the year 21-22 compared 1o
136,000 crore 1 20-21,

o Anaversye size of IPO was clevated to 293R8 crore from T 564 crove in the vear 20-21.

o Total 52 mega ssues came up m the year 21-22 compared 10 36 mega 1ssues in the
year 2021,

o Number of riglt issue inereased to 43 in 21-22 compared 1021 right issues of 20-21.
though amaount ralsed through rght Bssde was declined in the vear 21-22

o Total 164 companics' aceossed sccunbics markel m the year 21-22 n:-mpun:-.i to 7H
companes in 20-21,

o Out of total (und mobilized B1,1% was through public issue & 18.9% through right
tssue in the vear 21-22 compared 1w 42% through public 1ssue & 58% through right
issue inthe year 20621,

Following table is the proof of solidification of Indion Financial Market

Table - 2 Resource Mobilization through Public & Right Issues T in crore)
, Mo Amigant W Amisisst 0 w0
1} Pblic hustien, of which 57 48,000 1 111588 s #11
Al N of which 5 @0 Ln Lirxes m2 g AT

) OFS* Compoamt 8 [ 1% 1573 [ 155
b) Frowh lesar 5 L& L a8 10 50
€] Dotk
[OFSs Veenh lamui) M In 18 © L 14 s
Bewnboup of Bulh (CFS + Fresh huce)
OFS - e - 4, 134 XS
Fiesh . .E=iY gL L 249
By EPos : 15N 1 5 1A7 om
T) Fights fesum i | 1,59 o 2,07 81 RS
Total (T2 F; | LinIE 164 1L pli L) lown
Notte: Th premusey skt roisnat moibalinan b s of smmunt raed o She Inmsmties Growlh Patiem, UFS - (W fr
Senare ISE and NAE

Source: SEB] Annual Report 21-22
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o All I64 issue were fom the private sector i the vear 21-22 compored to 75
companies from private seator in the year 20-21. There were 3 public companies cime
up with PO in the yeor 20-21.

o 964% of the resources were mohilized by 48 issues with the size of 2800 erore
collectively mobilizing 21.33.489 crare.

o Highest resource mobilization in the year 21-22 was 37.7% contributed  from
miscellancous sector followed by telecom sector with 15.3% & Healthcare with 7.6%.

Y-o-Y parformance cvaluation proved that the performance of 21-22 was defimitely
remarkable compared (o the year 20-21. Bur in detail evaluation 1s ppssible looking at

monthly perfommuance of the year 2022 which is shown in following pictuses,

Graph -3 Capital Raised in past 12 Months (From Jan. 2022 to Dee. 2022) — (3 crore)

Fund Ralsed hiowgh Equily and Dabd

| A0000 )
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TR [T e Lty 0, O e ===l Mo, 0! Ay

Souree: SEBI Monthly Dashboard. Decembey 2022

As depioted in above pivture. May 2022 was the peak month for raising highest amount of
equity lor both public and private seetor, However, Privale Debt is issued highest m' the
month of December, 2022, Maximum number of issies for equity and dely were highest in
December, 2022 With such o massive PO record. Indian stock exchanges (BSE und NSE
Ineluding SMES) mnked third inthe world in termis of the number of IPOs in 2022 (EY, hulia
PO Report Q4 20221 Summary of few parameters of amount ratsed 15 given below-
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(T in crore)

Parometer Equity-Total Debt-Total Equity + Debt
Min 2910 | [Seb22) 14750 [Ap-22) M (A2
Max 4Tl Moy 36366  |Dec:2 | 32306 {Das-2)
Avetage 133 54893 700025

Sum 12 M 1,57 578 682717 840,394

Source: SERT Moenthly Dashboard, Degember 2022

The number of demate gecounts mercaged by 35.4% over last year and reached to 108 erore
in December 2022 As per record, Sinee Apri] 2020, j.e. sinee lock down 7.1 crore new dmale
accounts have been opened (SEBI1 Annual Report, 21-22) In the yvear 2022, Total %) 1POs
came up out of which 3% were listed on BSE main board and 52 listed on BSE SME Scement
Board.

Table 3 - Perlormace of 1PO on Listing Day

‘ oy et 1 Nikiilrsr Listing | Listmy | Lisung
Company Listed ! Premmm i Day Moy Doy :
Rank Vohe | Price of . : : Performance
Wi i @ @ E4] Tisie i losa 3z Chaain
i) () (V)
Viedunt Fashic & Und
g || TR || || w66 | ses 865 | 03485 | 6885 | 798 e
Limited 102 Prived
Life Insurnnee 13-
T | Corporation OF 04- 2 949 W7 473.5 | B7545 | 7355 | -TT7S | Owver-Prced
Inddia 2022
Fusiin Mi 4
| Rksdtnaiitions e | | 3es | 3 67 | 2249 | 430 | L7 | OverPrical
Finunee Lirmited 2023 .
ML
4 Ethes Limmted (15- 0o o, KN Ml "4 ~Tad .59 | Ohver-Priced
2022
Acther Indugtries o Lind
g | AU e | oo | ea2 | 62 632 | 77675 | 13475 | 2099 e
Lamited 5033 Priced
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Comporiate b
§ || 05 | 10 | 630 | 6 62 | 5627 | 4673 | <1068 | Over-Picad
Advisory 2022 .
| Services Limied |~
Ka}'nﬂx' 22 )
7 | Technology - | to | s | osmo | sz | een | wead | avss | SO
| ndia Limited | 2022 | e
S i 12-

g || Myl 12- | 10 | 577 | se7 567 | 53955 | <3745 | 649 | Over-Priced
Limites 022
im0 10-

9 e ps- | 1o | se2 | w32 s32 | dsod | w19 | cees | OverPriced
Medicans 2123
[ - ¥ Ed —

K 2 Und
CYSIOne nder-

10 : s - | 1 | a4 531 531 | 5578 | 168 | 311 :
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Thnslnnd 5=

11| Mercuntile Bank | 09 10 | 30 500 0 S08.45 | <155 | 030 | Over-Priced
Lamited 2022

1.

|2 | LondmakCors |00 ) g | soe | a9e 496 | 26005 | 2595 | 308 | Over-Priced

Linwied -
2022
i 2

3 || Dolvety 0s- | 10 | 487 477 417 | sar25 | soas | joap | Unde
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e aad 2 Uindes-

H | Business Finmnoe 114 I 474 Jid d6q AR9.5 155 137 Priced
Lid, 2022
Adani Wilit ot Unid

5 [ NOAMVEMAT ] ga |5 | 20 | 258 45 | 2652 | 352 | 1S3 2
Lammitend 2023 Priced
m-:l"mﬂn 3.

g || Choemical - w | 407 | 307 w07 | 45795 | s095 | 1psa | Umder
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17 | Kfin 2. | 10 | 366 356 156 364 2 | 055 | OverPricsl
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M| Activewenr [} c= |0 202 m 13.2 1784 Hhh it R Prived
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bans Holdi &
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Limsied 22
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2% (|50 1A o | 258 246 246 | 2885 | 2% | un e
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Quality RD (19-
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e I | e = | 1o | 247 147 | s | <192 | x| OvesPriced
Liosits] 2
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Resulis & Discussion

Number of times premium during [0

Normally fssue price of shares in 1PO is fixed at s vilue more than fice value of shares
considering book value of the share. In mosi of the IPOs; shares are issued ot a price more
than face value. Excess amount over and above face value collected by the companies is
called security premium, which ¢an be expressed in terms of number of times. (Khan M. &
eloal, 2021

Number of Times Premuum = Premium  * 100
Fm_:c Value

Matogement waith strong belicl of future growth of the company issued shares it promium.
With strong Touncial background and well mainatained reputation, investors also readily
apply Tor shiares wssoed ot prenmum. Table 3 above displays number of nmes, the shares are
issued over the facevalue, With high premium, investors gazes high growth and better return,
In table 3 above shares are ranked pn the basis of number of times premijum collected. Better
ranking increases aspiration of investors for more retum on the day of [sting.

As shown in (he mble. Vedam Fasluons Lud. was ranked first, lollowed by LIC of India and
Fusion Micro  Finance Lid. Mowever, Safa Systems & Technologies Lid. Foned
Communications (India) Lid. & Healthy Life Agritee Lid. issues shares at a par so ranked last
i zero pumber of time in premium teems. But above table clearly indicatis that number of
times hus no corelution with gain on the day of lsting. As few top ranked shares mude a loss
and few bottom ranked shares resulted imo gain on the day of Listimg.

Perfarmance of [P0 an the listing day
Performance of 1PO on the listing day is considered based on gain or loss mcurred by an
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investor if shares liquidated on that day, Issue can be considered as underpriced or overpriced
based on performunce of the share prces on listing day,

Ri=PL-P0* 100
P

Where,

Ri= Retrnn on Indrvidual Security ( Lisating Day Gamn in the above table)

1 = Closing price of the shares on the day of Listing

PO = lssue price of the shares

Tuble 3 above shows performunce of the IPOs on the lsiting duy. Technically, when the
closing stock prices are above the issue price. it is labelled as under-priced und vice-versa
(Khan M. & ct. &l, 2021), As per daty shared above, 63 companles have under-priced their
issue on the histing doy. encournging more and more mvestors o tade in ther secunty m
secondary markel, Shores of 25 companies resolied imo over-pricing. Trading ol theses
shares will be very low in secondury market on the day of listing.

Top § companics m terms of pereentage gain were Insolation Cncray Limited (110.26%)
followed by Concord Control Systems Limuted( 109.82%), Virtuoso Optoclegtronies Limited
(106.07%), Cargosol Logistics Limited (101 79%%) & PNCGS Gargi Fashion Jewellery Limited
(99.50%), Most Loss miuking companies are Bhatin Colour Chem Limited (—47,50%).
Reeteeh Intermationd] Cargo And Couner Limated (220.38%), (-19:95%) Abuans I-I::lding&
Limited, Rainbow Children's Medicare Limited (-16.96%), & Silver Pearl Hospitaliy &
Lusury Spaces Limited (-15,56%),

Conclusion

Based on above du analysis and discossion i) 18 established that the shares ssuwed in 1PO
will perform imespective of numbser of tmes premium colleeted by the company. Investor
shall not believe that the shares 1ssued with high premium will definitely be listed at high
price resulting into short term gain, Investors shall not olways invest in PO Tor short teem 11
issugs prices are overpriced thun it may not be possible 1o higuidate shares on the isting day
and will have w either liguidate it at loss or continue with ovestment. Many tmies shares
may give good return in the long term so looking always for short term gam is imational
behaviour. Investors shall venty financial background. prospective plans, management vision
and past perfornuinee before applying for PO w safeguard their valuable savings.
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Abstract
Entrezrensurial inclination (El) I & state of mind
that indivigwal szzives fo sidr! o hew émierprise or
aid valie to anexiziine one Out of 3 varied faetors
Irdfftizncing & shusant = EX the rola of the famil- iz alze
crucial ar it Selongs 1o the-direct social-envircnmen:
e study aimed in undsrztanding the individual role of
family memberz i, fakers, motherr sider zibiingiz),
st relotves imjestering El of commeres undargradums
studants B Mumbal The varied fomilinl aspects Sazad
on which the rels and Dffusnse favd Seen fludisd
mmcivde family T entrepreneurial sachoround, fiomifes
roie moael, family s faneial ienaey: fomily’s finaeeial
capiial andsocinlcapial The agte were collenied frow
113 zommeree undergraduares pr Mumbai. Further, the
rote and rffusnc 2 ware analysed Sy testing associaticss
benwean sack fomilial arpect for avery fmmihy-mamkar,
and studants* Bl The rezulis revealed that ithere iz
Wa significant miTeerce of Zarsns and reiofives’
entreprensurial background, firmseial capial, and sseial
capital on siuceni: B However, fotfters and reiatives
yegre found [o act 4z role models for siudenis. Contrary
1z expecrations of the vital role played &y parentz-older
sibiing=ware found to significanty byluence students E7
with spectal reformce to eidzr 2iblings entreprensurial
barkpround, financial capital, and secialcaptial Family
frmanciod fiterncy weas wot found to huve any biffusscs
of sivcents  BEI Thiy driver attuniian o 176 Importasce
of peer hftuence on El ay sider siblingz beiong Io the
zame SeRaranion e & srops for flture researedt az weil,
Keywords : Emtreprencurnial wmcimatron (ET),
famuly, nndergradoate smdents; financial capial. socaal
capital, role model

Introduction

Entreprensnral inchmation (EI) bas been wsll
recogmzed by scademucianzand researchers, and keenly
tiscnssed, ssentreprenenzhip 33 ansmporsant contributos
to:a conntry’s economy (Lim etal, 2012; Lnsappa
et al, 2020) The mamg miersst m entreprensnrship

\.

Role and Infinence of Familyv in Fhstr_ring. Entrepreneunrial Inclination
of Commerce Undergraduate Students in Mumbai

Camopoliten’s Valm Callegs of Ars & Commerce, DN Nazar. Andhen (West), Mumbs

Dir. Bageshree P. Bangera Bandelar
Peszarch gmde

Afrs. Arpits Atibudhi
Résearch Schelfar
D T 5. 8/ Celless of Commitres. halsd (Easti Wiombai

liza . 1t bemg a2 sustmnahle sbprodch to salnng the:
uttemplovment issue in developing countries (Geargezin
& Herman, I020). Daspuiz evidencsa, thet 3 lasger
zegment of voung people wants to be entreprencurs, the:
actual mimber of young s=lf-emploved and total earhy-
stage entreprensurship actovsty (TEA) for these aged
between 18 and 24 s very less (GEM Report. 2020)
Accordmg to social deamne theory: behaonr can erther
be gcguirss throngh eelf expensace orby observations
The environment thar snrronnds an individoal iz
responiibie. for the cafeer choces mads by them (Ben
Mouzza & Kerkenn 1021). Famuly envirosment bems
the first sooial expenence for stndents, fhe transfer of
values; skalls; and experienices, throogh the mmechaniem
of socisl mfinence viz parenty ensbles-them to make:
a chowee of either employment:or zelf-empioyment
Addmronaliy elder wiblings and relatives (m the cassof
jouat fiemeles? also have Vil cognbobonzan miluencine
a&n sedrdual’z entreprensana] mohnatron

Wanoos rezezrch has discuszed aspect related to
# femily that conid sfivence mudemts" Bl The moat
piausible aspect 1= the entreprenenrial background
of fammiy membern, It & found o omny swdies, tat
smdents-who are exposed to famuly bosieszes tend
1o iearn-bosmess comcepn and expensnce miormal
iearmmmz at home, thereby developinz 4 pomtive.
sthitade toward eatreprenensship Fucther, famlres:
that dizcpss:real-life probiems with thewr chiidren
el nroduce entrepreneurshsp 51 & YOUNE age, act @
strong role models, which can further make students:
entreprenzanally snclined: Previons studies have alzo
dizcnszed aspects relsted to the fmencial Inerscy of
family memberzospecficaliy reisted 10 boamess o
sffvencme studeats” EL Family members who possess:
#'good knowledge of busmess finances. tend to transmut
the skl to students theonsh fespehions, Entreprenetrs:
require mtormatson capial, sinkls and izsbourto start
busneszactvimes: Although they ry 2o mansgs many of
th#se resonroes on thewr own, the shorfslls are fulfiiled
by-socessme ther comacty (Aldnck & Zimmer 1986

A
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Aldrich et al. 1991 ; Cooperetal 1995 Hansen 1093 3«
cited n Sharma. 2014) Families are inmediate contacts
1o potential entrepreneurs and they tend to keanly rely an
them for the procorement of financisl capts] (Zimmer &
Aldrirh, 1287 a= cited in Shanmn 2014). Socinl capital
refers & the sonnechons, socsl petworks, and noTms
of recrprocdy and mistitorhiness that snise from them
{Putnam, 2000). Students who could acquue financial
and =ocia! capiml from families, tend to be wnclined
towards entreprensurshup.

Literature Review and lhgur:ﬁf}[hn:kgnﬂnﬂ

Entreprensurial family backsround had been
wdentified a5 ane of the reasons that students choose
enfreprencuraiip 5< 3 carser option (Lingappa ot &l
2020, Abun etal, 2022 Rose Mesoks 2023) Indis beins
collectivistin culture, familiol presence, amd spttnon are
valoed by individuals in thew career decinion. A family
with an Eﬂil'l"‘{ﬂ_r_ﬁﬁnﬂ.ﬂ.l backsround 15 an advantaze to
the youth dasring to be an entreprensur m the futire,
a3 heshe geiz exposure To requursd expenatice thereby
wmproving thew seif efficacy (Linaspps =t 2l 2020),
Wonztheless, vened srzumedtn outline the foct thet
clildran do not want to always follow family notms and
traditions tﬂﬂfhnaﬂ:tﬂi‘ﬂﬂimﬂﬂfmﬂ}'mh
entrepreveuraiiy (Rose Meroks, 2023). The students
developing 3 hizher wtzationg to become an entreprensur
with entreprensunal family backsround, comparsd
to students without entrepeenausial parents, hishiy
depends on the parent’s entreprenenrial performance
Further, the role plaved by entreprensntial parents in
providing informal education to their childeen throush
informal business discussiens alss contribites to higher
sntrepreneniial misnticn m them However students
without an entreprensurial family backsround were
found to have bensfitted from fonmal entrepreneursiug
aducation providad by edocational institotions, thereby
willing to be fivture entreprensurs (Georpescy & Herman
2020)

Rote Mercka (2023) dentified aspects of the
family that fosters entreprensurial intention mn students
which ineludes fanmuly entreprensurial background,
role modelling, birth order and financial literacy
The study found thet sindents with entrepreneurial
backorounds tend to lears busmess through interactions
i the family, while, students without entreprenstrial
family hackzrounds, would become entreprensurs
dos to oecesmiy and lesm entrepreneurship by doing
Famuly bams the direct envirenment for students
act a5 a primary rele model, Famlses that miroduce
sotreprenenrship o their children af a =nder age and
dzcuss real life problem-solving with them, act as sirong

\.

rale models providing an mporiant sowce of social
capital. Enbreprensuns! rale models 215 & pzm::ul.l.-r
type of social capitnl known for them ntense aerworks
snd ability to provide secure scoess to different types of
lﬁmﬂfﬁﬂhﬂhﬁ al 2013}, Achild’s birth order in.
& farmily 1 another important aspect that 13 bebesved 1o
fister etitreprensunsl intention. Gensrally, the frstborn.
chuld iz expected to follew family nomms and tradions
ﬂm'zb'rcc-:mmmz,ﬂ:ﬁ: the farmily business and willngly
bems ivolved mn entreprenemial achivitiss at s youns
aze Eventpally, familyfinansinl literacy alio witn=s=d
#n imiportant role i muenc e students’ entrepreneara)
mitention Famihes potsesune good fnancial browlsdze
snd sinlls tend 1o teach their children the s2me, thersby
makbing them finsncially lterste and morsaning the
chenes of ke indepetident financml decisions requitsd
i entrepren=urship

Sharma (2014) studied the impact of family
capitnl #nd socis! eapitn]l on vouth entreprensurzhip
by evalusting family capitsl aspects like the family's
financinl capital, manpower capital. and, humsn
capital, though none of these Wwan fond 1o dove aoy
senificant wmpact on the carser nteations of dodents
However, students with large s0aisl capita! netwark
spans were found to significantly impact their carser
mtent Ben Moosza & Ketkem (2021) dentified the
unpariatice of the family environment in determining the
entreprensunal intention of voung Tunisian sndeats The
faimily envirosment was measured in terme of par=ntal
support for autopemy. entreprenential role model and
fatmily support for entreprensusdhip,

Objectives of the study

1. To study the role of the family in fostaring
enirepreneunal nelination of sisdents,

1. Towdeatify varied aspects rilsied 1o a fomuly
thatinfluences an individual's entreprecsunal
melinshing

3. Tostody the individual role ind influence of
fathae mether, elder ublinels), and relatives
o the entrepran=unal melinatinn of commearce
undergraduate students n Mumbai

Erpmhuu of T]lt study
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Eesearch Methodology

The pagst 1o descopiice m nature, abd bezed on
primary dats epllected from commerss uadscpraduate
students of Mumbas The data 12 collected with the
kalp of a structured gueshionnaire havmng close-endsd
‘queztions and most of the gquestions kaving dichotomons
responses like Yes and No. The data 1= collected throuzh
an onlmz sfurvey paing google forms: te whieh 118
undareraduats studsnts sesponded. To wodsrstand the
vaned aspects related to o family n infivencing and
farterme stidents " sntreprenraral mchnation wecosdirs
data was referred from vaned resesrch papers, books and
articles. The datz = analyeed with simple descryptive
statezfacs udine frequeniies and percentagez To analyse
the aszocisbon of differeat aspects of the family wuth
stpdents” sntrepreseinal elhinaton: chi-sonase tesf 12
applied.

Significance of the study

The zindy helps in identifyme the rolez played
by family members m fosiztmng EI of commercs
undsrpraduate students in Mumbal with special
refererice'to vanad familial aupects: The study alsa
helped to understand the bond that smiudents share
writh earh family member 1o relabion to the femalial
siperis under stady. Famibes need towork on buildmp
‘confidant relationzips with childred when ot comes to
‘chocsing satrepreneyriiip 3= 3 cateer ophon. Az elder
aiblmgs are found to play s viial role i wifivencing their
vounzersiblings with financial and social support. and,
they them:elves bang mvolved i entreprensursinp,
therehy motvating their younger stblings to follow the
samie; the relationships betwesn siblingy in devalopimo
entreprenennal mchmateen conid be & forther scope of
exploratory reseanch

Darta analysiz and inferpretation

Respondents’ profile

The data 12 collected from 118 underpraduste
stidents from Mumbsd in the Faculty of Commetce

Table 1: Respondent characteristics
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B6% of the 118 studepts =i from the counrse
Bachelos m Commerce (B Cons ) apd 34% from the
course Bachelos in Managemest Stodies (BM.S)
32% of the siudents are from the firzt veas, 229 from
the secend vesr and 46% are thad-yesr prderoraduais
students:. Out of the total 113 students, 41%0 are male
sudeats and 3% female students: As far as the type of
family mconcerned: 37%: of the students stay m anuclear
family with parentz and stblinsaand 63% of them stay
& ot famuly with srandparents uncles sunbes cousins

Students’ entreprencurial inclination

Students’ entrepreseunal molination 1zanalyred a3
anagoregate a3 well a3 courss-wise, a5 per year of under
rraduation and, genderavize.

Tablel : Students’ eniveprenenrial inclination

(ET)
Frvpuapr s P ems g n
Stk 0T 2 L1
Sty g ™ le 1
Trinad 118 1 e

Table 1 ;: Course-wise sindents’ entreprenearial
inclination
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Table 4 : Students” entrepreneorial inclination
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Table 5 : Gender-wize stndent " entrepreneurial
inclination

S Famie

{ Sopmar: | Svieetng oo | v |
| Rl { % vl [= . A ]
¥ LT " " 3 r
— = 1 "I | - 1]
[ - [ o F i T

623%: ofthe total 118 students showed entreprepeunal
inclication by respendine possitvely that they want
to become esntrepransur or start & bpammess after
=rgdpation Ameong B.Com |, 62% of the studepts-have
entrepreneunal melination and 1 B.ALS. 85% of the
‘students sawd that they want to be future entreprenenrs.
As perihe year of unider praduation, theed.year siudents
showed & igher entrepreasunal incimation with 359
compared to first-vear sndents with 63% and sscond-
vesr sudentzwith meerely 38%. §3% of the male students
;showed entrepransurzal inchnation sad 60% of the
female studentz have entreprencunal inclinghion:

Familial aspecis

Familial szpecis snclude vanables that define
the role played end the milvence made by the famly
members on students satreprensunal tactingtion Thess
include family entreprensunal backeround (occupation
az-3=lfamaloyved or business), role model, financial
Istezagy, financial capital and social capital Famly
members for the sindy, snclude Sther, mother, alder
-stbling(s) and relstives (1o casze of Jomt famaly),

Table 6 : !’:.m.i]hlj aspects (Parents)
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Cut of the 118 smdenty. 2 studemtz were fonnd
1o be inclmed towards emtraprensurship The ahove
tebie & displays the responses for sach farmbhsl aspect
related to parents; m fosterme smdents’ entrepregeurial
inchration: 68%¢ of the sudents’ fathers are either salf-
emploved or mmvolved in bosmess, while enly 3438 of
the stodents’ mofhers are =elfemployed or mvolved
in the boziness: These results show thet parents”
entrepreneunal backeronnd nesd not be the-only reason
bebmid stndents” enireprenenrial molmation. 9% of
entreprenennally molmed simdenty conades thewr fathers
sz role modelz and 46%: of them conmnder their mothers
sz role models when # comes to bu=mmess. 735 of the
students believe ther fthers to be fnancislly liemte
1= opder o mangge busmness mathematics and 719% of
the sindents believe thew mothers a3 feanceally bierate

This aspact mdicates & positive snfiuence on students’

: &

entreprepeonal inchination. Whes asited abont financial
capuial from parents, 63% agreed thatm cazsthev want o
start bosiness. thewr fathers can provide financial capital
and §3% saud that ther mothers can provide fnancial
copitel. $0% of the student= pgreed that their fathers:
can prowide =ocial capnsl required o busmesz and 635
of the students agreed that fiewr mothers can prozide:.
socaal capital

Table 7 : Famitinl aspects (Elder sibling= and

relatives)
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Ot of the B2 students who are found ic have
entrepreneurial inchinatton, 38 studests have slder
siblings and 24 of them were independent of famuhal
aspectz related 1o elder ubbings. Also, 58 students stay
11 & ot famuly and 74 gre independent of the mflvesce
of relatives: Table 7 mdicates-thet 86% of the sindsoiy”
elder 2iblings are selfemploved; for 66% of the studests,
thear elder sthlines act as role models; and 79% believe
therr slder zibhings ars Ainancally literate and have leamt
varied concepis from them. 76%¢ of the students greed.
that thew elder mblines will provide financial cepital
and 83% agreed that thesr slder siblines will provide
social capital when reqaired for starbns owm busibess
In cazz ofrelatives 62%e are involved tn busirezs; 3236 of
students ses their relatives gerole models: 62%: believe
that thetr selstives are finsncaily hisrate ic manaze
busmess; 35% of ndents believe that they can get
finaneial capital fom thew selstives when ssked for;and,
62% of the students feel that therr relatives can provide
tham networks by way of social capifal

Resulis and THsenssions

The study ammy to understand the role and infuence
of individoal famsly members throuph vaned famslial
aspects for whech the association of each famnlial 3spect
with stodents”F1 iz analysed, by applymg the chs square.
fi—1 &

Table § : Association of Mmily entreprenenrial
background and studenss" EX
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Oealls(.0a Ocells { 0%) have xpect=d count
lezs than §. The minwmmm expectsd count &
1281

0 zellz { 0%) have expected count less than 5.
The moniminn expecied connt 13 10.98,

No siznificant 33sociation has been found for the
familis] sypect of Gnsncial Iterscy, s2 the p values for
sl the family memberz are >0 05, This indicstes thst
family's finencin]l hiteracy 12 oot having 2 simmificant
mfluence on the students’ EL thersby scceptance of

¢ Ocells{ 0%)have expected count less than §.
‘The mmiminm sxpeciad count 1z 17.05,

hypotheses, Hicl, HOcI, H0¢3 and Hlel
Table L1 : Association of family™s financial

4, Oczalls(0%)have expectedcount lessthan$.  capital and students” EI
The minimizm expected connt 1 3,62 e e T et
it was obzerved that the pvalve for father, mother e Sk |0 | ] ] +E
and relative's entrepreneuna] backzround 15 >2.05, e S e o

which fails 1o rmject the kypothieses HOal, Ha2 and
Hizd, thus implyine that there 15 ne sssocistion between
thesr entreprensurial backeronnd and students’ E1 Since
the pvalue of slder dbling s entreprensinial backzround
12 0,006, HOa3 ie rejected implvine there 12 a venifizant
azzocition between the two vansbles

Table 9 : Assacintion of family as role model

and students’ E1
et il
Foil—nmgnm=
Nl 1 1 e

a 0cells ( 09) have expected count Jess than 3
The minimpm sxpectad count1s 12 20

b. 0 cealls { 09) have expectad count Jess thas 3
The minimum sxpected count 15 14 .05,

¢ 0cells ( 09¢) have expectad count Jess than 3
The minimum sxpected count s 17.08

d 0 celle 09%) have expectad count Jess than 3

The minimpm expected count 15 7.78.

3 = | It was observed that students” FI i significantly

i y associatzd with tldr.: sihlinefs) provisien of finsne]

i capital as it has a p valus of 0.042, thereby rejecting

a uﬁm{ﬂ%}mﬁlpe_ﬂcnmleﬂm}_ HUd3 There was no l.'il-":i:Hll.ﬂﬂ ﬂfmﬁﬂlms
The minimum sxpeciad countis 1769 m:zlm:sﬁuuﬂalupuﬂpmmmm sudents

b 0 eslls  0%) have sxpected count less than 5. L1 thershy acceptance of HO41, HOA2 and HOGL
The minimum expected cotnt is 16.47. Table 12 : Asiociation of family's social capiital

;0 eslls (0%)have sxpected count less than 5. 30d students’ EI
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The minimum sxpsctad court is 1525 T | T oy 1)
d. 0 eslls{0%)bave expested count less than 5. — kil epricd PR £
The minimum sxpectad count'1s 5,91 Robilims bvhiacbnie | ||
Agthe p valos for fathey and relnties ave:0.002 a0 cells (09) have sxpecied count Jess than 3
and 0.005 respactively, which =-<0.05, 1t v found that The minimnm sxpectad count 15 7.93.
students El 18 significantly assocurted with, thee scting b. 0 cells (0%¢) have expected count less than 3
2z role modeln, thetely tejecting the hypotheses HObI The minimum sxpectad count 15 14 05,
and HObd However, for mother and elder siblitss a= the e 0cells (094) have expect=d count less than 3
p valoe 120,03 hypotheses; HObD and HUb3 fhil e gt The minimum sxpectad count i 17 66
rej=cied, implying fhat thare 200 3ziocmhon. d 0 cells (09) have sxpecied count Jess than 3

Table 10 : Aszociation of Anancial literaey of
family and =tudeni=" EI

The minimpe sxpectad count 15 §.05
Simslarly, 1t iz observad that eldsr sibhing; s

'm—-”-_ s el -T“__n.u-'“ Tu:': i JW-J?:-nm sccial capital provision i stepificantly associated with
i B | L0 it students; El'as the p value s 0,012 (<0.05) Izading to
e e § = rejection of HOed. Further, there was no association

of fatherjis, mother s and relatrve s sotial capual
provasiin with students; BT thesehy acceptance of Hlel,
Hie2 and Hj=d

Conchusion

The role of family members 15 crocial i the
development of a student) s EI It was found that
fathers and relatives act as stronz role models for
commesce yndergraduate students in Mumbai The

2 Ocells{ (%) have expected count lezs then 5
The mimmum sxpected count 2. 1130

b Ocells{ (%) have expected count leas then 5
The munmum expected count 13 10.98.

¢ 0cells {0%) bave expected count less than 5.
The mnoimum expected count 3 | 7.69.

d. 0cells (.0%) have expected coust less than 3.
The munimum expected count 13 .92
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study further identified that elder siblinz(s) play a
vital role tn mfluascing students; FT1 based on thres
familial zapects: their sntreprensarial backeround
and the posibility of providing financial capital and
social capital 1o their younger siblings This highlizhts
thst voungit=rs m AMumbar are more mfnenced by
peens of indwadualy of similar ‘senerahions  Parents))
ot r=latives; =ntreprencarial background, financial
capital and social capital play=d & very mmmal roie in
fostering entrepreseunial inclinshion amonz studsats
The familial asp=ct of fimancial literacy wae not fund
to have any influence on students; E1 Thersfoge: it
consluded that Sfamily mfusnce; i3 one of the many
factory responuibie for fostering BT amiong commercs
undérzraduates in Mumbai Foture studies cah catef o
lhzmﬂ'um:afdhﬂmﬂmlﬂmpihkzpﬁm{:hﬂmﬂﬂ
and frieads), profestorn, and successful entreprenenrs af
lare= Howeser, it ir supgested that parents in Mumbai
n=ed to secept that entreprensursing thowsh risky v 2
visble aption for employment, and must esconrszether
children in developine an entrepraseurial mindsst 2t s
young age
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ABSTRACT _

Arrificial Intelligence (Al) is the newext buzmword in the digital werld today. Al refers 1o o broad term for aill
applications, technologies and digial processes thue simulate human efforts, processes, and thoughis to moake
informed decisions and solve problems. Over the few vears of s exisience, it hay found extensive use in many
sectors of the buxineswey aeross the globe: numely = munufecturing, tertinry aid primary sectors, The future of
entreprencurs and entreprencurship is going to be deeply impacted by Al technologies. Even though the concept
alf Al iy in itx feething stoge in Iidia, many stors-ups and businesses lave started adopting Al us o major
catalyst of business procexses in Indio. Several sectors are exploring and adopring Al applications actively in
various arcas of businesses like product design, delivery sysiemy; logistiey, quality control and even fuman
resouree managentent. Thix adoption af Al in several sectors will have lasting implicanons on the growth of
erdreprenenrvhip, It may hve posiiive and negaiive influences on xeciors in arcay. of rechrological maovaiiog,
service delivery, rvisks, and coris Constdering these pertinent obwervations, the cuwrrenl study fraces the
adoprion and trends of AT in variows domains of the business sectors in India. The study uses several literasires
fo track the same. Further, the study puty forth several deliberations and suggestions for a apooth transition
towards Al enabled businesses. The study finally aims to provide a future direction for deeper research mfo
different areas of Al implementation and its effect on entreprencurs and enterprises.

Keywords: Artificial  Intelligence, Entreprencirs, Entreprencurship,  Start-ups,  Business  Sectors, Al
Implementations, Al Applications

L INTRODUCTION — CONCEFT OF ARTIFICIAL INTELLIGENCE:

Artificial Intelligence 15 ncrealed phenomenon where specific aspects of human intellizooce consisiing of jogic
and reasoning, problem solving and machine—human miemction are incorporated through devices, Over the past
decade, Al has been developed gmdually to simulate human «ffort throuzgh an action process using applications
like naturml processing of langusyes, speech Tecognition and machine vikion. Usuoally, a generic Al system
focussex an the following nspeets:

a)  Lesming- Leamning snd mochine leaming are sub systems of Al where, algorithms are created 1o enable
mformation and daty (0 be analvred and thus cnobling the devices to use thol information and data (o
complete the assigned tnsks.

by Logic and reasoning- Further, informution and dota w used 1o omve ol on expocied owtcome. This is done
through correlation and pattermns that cun be identified amongst the dato.

) Calculations and mmovations- Al focosses on using algorithms, newral networks ond even  statistical
methixds to find out resulis ond create lext, imuges, ideis and even music,

Using ndvanced concepts of muchine and deep leaming and such other technologies, Al is replicating humn
actions and processes ot workplaces, One of the significant examples of this is ChatGPT amd sell- driving cars
An aricle by Tech largel sinles that Al finds application in bisinesscs i areas like innovalions in product
desiens. service deliveries. aurmenting  employee ¢fforts, mobilizing knowledge and information  acrows
business seciom. opiimizing stralegies and enhancing productivity and operaiions, lomame a fow.

2 BACKGROUND OF THE STUDY - Al AS A CATALYST IN THE GROWTH OF
ENTREFRENEURSHIP:

Post 2016, the growth of entreprencurship can be acoredited to several policy measures (NITT Aayog scheme
and Muke in India). Further, the MSME minisiry swung into full force to suppon start- ups. Currently, several
slari-ups are Gperating in the market using the B2C mewdel. The interveming factor has been lechnology. The
dynamics ol calreprencurship are no longer limited 1o social medin marketing or digital marketing. Several
studies have sugzested that Al is going 1o have a long lusting ond o powerful impoact on enterprises. The impuct
is muliifold

Few amonpst the many ccomnmmice mmpacts include higher productivity throogh automation, and Tulfilled
consumer denumds through Al doven high quolity products and  services. With the: lotest phenomenon of

33
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Industry 4.0, entreprencurs involved in manufacturing start-ups and businesses are looking (o adopt Al enabled
manufactiuring processes and shopfloor smomation. Tertiary sector is also looking forward 1o Al led delivery of
services, cusiomer managemen] aulpmalions and brand mumogement. Vonous Glemtures hove supeesied th
entreprencorship and mnovolion is a pertinent way lowards susininoble growih for o Isbour donse ond
developing country like India Hence. 1o foster strong entroprencurship in the country, adoption of Al is
ineviinhle as it is the need of the hour. Moreover. the pillars of robust entreprencurship- innovation, customer
relntionship monagement. dato annlytics. strong prodect development. murket mapping and fundmg: each one of
them will be tmpacicd micnsely by Al lechnologics in the Toiore.

J. OBJECTIVES OF THE STUDY: .
|. Toreview varioms litcrahires related (o anifical intellizence (Al) and its application in business processes.

2 Toexamine the trends of Al adoption in India by entrepreneurial domains.
3. To provide suituble suggestions 1o optimize the application of Al in enlerprises with respect 1o India

4. RESEARCH METHODOLOGY:

The currem stody 1% 8 sccondary study boased on explomtory sescarch designe The researcher strives W achicve
the objectivis of the study using several lierntures like research papers. articles, reports, blogs: and such other
authentic litcrary material, The researcher has also surveyed online databases that compnse of information on
artificind imtellhigence ond its use:in business. Afier collatimg the findings from secondary daoin, the researcher
presents an overview of Al rends in businesses in Indiz ond deliberations with regands (o the same.,

5. SIGNTFICANCE AND SCOPE OF THE STUDY:

The study has used several Titeratures and ditabases (0 assemble the findings, information and dota (o race the
adoption and use of Al by different entrepreneurial sectors in Inglia. The research aims 10 bring fonh conoin
deliberations and suggestions lor use of Al in businesses. The currenl study aims 10 provide a further tajectory
for future rescarch in the areas of Al and its use in business.

6. TRENDS OF Al IN ENTREPRENEURIAL DOMAINS IN INDLA:

Drespite. the: prediction that Al will double the economic growth for Indis by 2035, ot presenis severnl
opporiunities and challenges (o every notion. It reguires a plonned strlegy and preparation for the potential
impact that Al might hove on vital areos like the job morket. regulatory aspects and mfrostrociore: Al will
definitely huve long stimsing and onmnue efects on Indian tmmde, commerce and business: Considenng the
unigque demogrnphy of India having the muximum share of the world's youngest population, there s a
movemen! towarils entreprencurial setivities, Further, the encourngement of the entreprencurial ethos in India
his Jed to a lge number of enlerprises being estpblished. According to GEM (Globul Enreprencurship
Monitor), India stunds fourth in world’s highest number of tech stat- ups, world's highest number of unicorms
start- ops and in providing guality entreprencurship ecosystem. Several studies have indicated (hat enterprises
have wtilized varnous aspects and applications of Al In this egard, India hos seen disnipiive iransformsabions in
augmenting Tobour and prodoction capabilities. TU can alko be snid that India i alrendy on the way o adopting
Al'as an mdispensable tool for business processes. The predomimant sectors which bave already mitmiced the use
aof Al ore BFSL, henlihcare, education, and E- Commerce. Thore 15 a considerable debate as to whether Al
presents positive changes or negative mmplications. While, it may present job opportunilies in cerioim areas, it
also has the potentinlity to displace jobs {Sahane ¢t al.. 2023), Considenng the potentiality of Al it is important
tio highlight the sectors and areds miokt impacied by L

A report by Niti Aayog in 2018 has identified certain domains within the economy where Al could have long
standing affects. Further, the epont commected the prowth of entrepreneurship in India and suceess of the new
siari-ups lo quick adoption of Al The repon further eovisapes Al Wo be the newesl factor of production. where il
enhances the wse of dther factors of production like capitnl and lobour. Every ontreprencur will have (o foctorize
the: use, cost amd effect of Al in the seed stage ltgell. An overview of entreprencurial seclors” vis-asvis Al
adopiion is presented bofow:

7 [T Secipe- The fulure of Indian I'T companies and siort-ups ore dependent on cloud infrastrocture ond
technologies which are Al driven. This sector wos the dominent sector 1o explore and adopt Al. Established
compamies fike Wipro, TCS, Infosys and others hasve begun to mmke significant strides m this respect. The aim
is to provide modem salutions to clients which focus om higher duta privacy, dasta security, end to end solutions,
seamless mamagement of applications and data across platformes.

2} Healtheane- Diversily of the country has led to disparity in provision of henlth'care services 1o ruml arens and
o few siates. Al solutions like predictive smanil dingnosties, customized realmenis through onlipe medins,
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forecasting, pandemics and even imaging solutions will solve the problem of access 1o healtheare Gcilitics in
far-ofl areas. Remole patient monitoring tools and applications are all set to enter the healthcare sector in India
in a big way, Pharmeasy, the Mambai based start-up uses Al to get real time datn and commumicale with the
consumers, Several olher healthcare pharmocics and stari-ops in India like Qure.al (which uses Al for virtual
radiology scans) and Healthify me wses Al wols 10 provide services in real time and i@ regional langooges. The
healthcare sector uses machine learming tools Tike Hadoop, TensorfTow. Hbase, Kafka and Hive to upgrade iheic

SEMVICES.

31 Munufactuning-and construction- Al 15 set to irnnsform the secondory sector; nomely, construction through Al
powered research and development, machine maintenance through smart asset wtilization and vse, production
efficiency through machine-based demand forecasting and supply chain logistics theough sman mobility and
tracking. Cumrently, Al is applied to sreis of guality control for defecs identification and standwrdisation
solutions in Indin. When leveraged rightly, Al impacted systemy can be used in cone sectors like power, encrgy
anid infrastructure 1o [or better use of resources, lesser gestution periods and lesser hreakdowns. Further, Use of
Al is beyond the nascenl stnge in the automalive sector where Al can be used in testing automohile
petformances, identify defects and create modem designs and features.

4) Edveation- Currently, thic sector is witnessing disruptions in the form ol several edutech stari-ups. Byjos and
Unocademy wore: the frontrunners followed by several others. Use of Al in cducation sector is leading 1o
leaming and teaching - disruptions. The vse of Al in education sector is 1o predominantly provide enhanced
lemming solutions, interactive tests gnd cxperiential vocational tmimng. A relevant example here would be the
adoption of Al technologies by the edutech giont Courseern. The start-up roms several courses across the world
and in Indin. They have succissfully used maching learning technologies w tmnslde cnmrses in ssverl
lungunges. Further, Al can priwide technologies to serve the students better and faster i real tinse. This will
lend o improved skill-based education and tmining Focused on higher employability and belter human cupital.

51 Agriculture- India storied off 4k on agrarinn economy. Even though its contribution io the country s economy
miay nol be ag subsiantinl as the tertiary soctor, it iS5 integral W the roral éeconomy of Indin. Agrilech is o
phenomenon which in hére o stity. There wee several agriculiure-hased stort-ups like Aibono, Apon Godam, Big
Hamt, Agrostor and such others.  This sector 1s looking towards 2 potentinl $24 Hillion markes by 2025. Ench of
these entrepreneurs have wused jools of Al ond mochine lcaming 1o lmmch mnovalive services. Thus. the
application of Al can be two-fold here; one in the actun] fields with farmers and other with the growing agritech
sector. Al finds: potential use in the rom! agriculture farmlands through smart solutions o predicting crop
productivity, evaluniing agriculiumal chollenges hike imigation problems, innovative solutions for pesticide and
fertitizer application and cven improvement in outpul through real time advisory for the farmers,

6) E- Commerce il service sectors- The use of Al m service is three pronged; nunely, to scrutinize consumer
behavioum| patterns, augment customer’s shopping cxperience and intcgrale ol business processes. For
cxample, several food delivery plotforms sre using cholbots for orderimg food, provide recommenditions of
produocts 1 be purchozed and also relationship monagement. Application of Al is noteworthy in the derviee
sector arens Tike: travel and tounsm, BFS] and Ecommetee. Each of these domains have stared wsing Al Tor
cromling user expericnces and clicol satrsimotion:

An article by Indizai (National Al porial of India) revenls that Nusscom collaborated with: Microsoft (o lnimch
the-Al adoption index. The methodology for this comprises of tmcking the journey of adoption of Al by severl
sevtors. Accordingly, the sectors were assigned culegones Tike explorers, enthusiusts, experts, und evaingelists
depending on their intensity and prowess to use Al Further every sector i= given a score based on the category
of maturty in adopting Al This score is caleulaied based on parsmeters like Al simtegy, talent and wer,
investments, technology, ethics and sovernance, Accordingly, sectors fike mmnufacturing and  industrind
aeqguired the highest seore followed by retail. BFS] and healtheare sector.

Stomlurly. acconding (o 4 study by PwC India, Al presents forth sevéml] opportunities amidst the post- covid
crsis. The firm conducted o survey of wp CXO0s of new entcrpnses and entreprencurs i Indin and have put
forth findings which suzzest that 62% of the newly staried companies that were surveyed have staried exploring-
Al in some form or the other, They belong to different stages of Al implementations and adoptions. 16% of the
companics reporicd nitial progress moadoption of Al while more than 9% of the companies reporied
successful sdoption of Al and s 360 degree trmsfometion in digital processes, A pertinent revelution by the
repon is thit 38% of the companies do not plun (o implement Al even in the future.
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7. CONCLUSIONS AND DELIBERATIONS OF THE STUDY:

Deespite the advontiges and positive implications that application of Al provides, there are several deliberations
with regards 1o challenyes with its adaption and implementation. For succcssful implementation of Al scross
business domains and processes, it requires commilled leadership, skilled employees, and o clear roadmap. The
following points of contention can be put farth through this study:

Entrepropeurs destrous ol adopting end (o end Al solutions must trunsform their vision, mission axd
business strutegies in alignment with the overall Al roadmap of the company.

In vrder to implement long term Al solutions, enterprises need to have a strong design and arciteciure of
its IT infrastructure and digital capatilities (o hondle dot, processes and contingencies.

Enireprencurs should consider phused out implementation of Al in digital roll outs and conduct a cost
benefit analysis at every phase to avoid possible foilures

The application of Al is nuanced and has several dimensions. Hence, it will affect several arens in
orgamiztions ke people, processes, and policies. Thus, organizations should prepare s chonge
mtnagemmenl plan,

The suceess of any digital application depends on vendor strategy. Enterprises should have o well thought
vendor strategry considering all mpects of quulity, cost and benefits.

The u= ol ‘Al and its application should be evalunied vis-G-vis its impact on’ various sinkcholders like
costomers, clients, distributors, miermediories, s the society. This will have long stonding elfect on
brands and their epotation.

It is challenging 1o exactly measure the cconomic benefit of Al appheation. Hence il 15 nocessary (o
formuloie ways lo measure the return on invesimen! of Al applicaions n business.

Currently, the use of Al s predominontly by the large start-ups and firms. Al is yet to mke off o5 o mngible:
mass markel application. The smaller firmes should work towards o suitable valve proposition by combining
trditional business ethos powered by Al platforms in onder 1o break barners,

Al should be used 10 supplement creativity and imnovation rather than replacing human thinking and effon
im order to avoid product and service homogenization,

To conclude, there should be an initistion and enhancement of an overall Al powered entreprencurial ecosystem
in India. Governments, higher education institutes and industry expens chould collabornte and work lowarde
systematic spread of Al knowledge, tools and their adoption. Government policies would encourage responsible
application of Al through comprehensive securily and doln privacy measures. Education instilutions can wid in
cremting Al enabled innovation hubs and entreprencurs can floster world class sophisticated work environment
and enterprises. Given below s the sugzested frumework for sugmenting: Al based entreprencunal ccosysiem
representad by lour concentric circles:

Flgure 1; Al Based entrepreneurial ecosystem

= W
Py waid
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Abstract:

Entreprepenrship has seen a nsing growth and transformations over tha years. India has been homes to
several entrepreneurs like Jamshetji Tata Karsanbhai Patel and Mitkesh Ambani spanning from the
pre- independence era to the cument generation Interestingly, the evolution of entrepreneurship n
India can be traced back to the ape of harter éxchanoe and later when the Hindw social order of sects
came o being. Swadeshi movement dunne the colonial mile and the New Economiz Policy m the
19905 were the important catabysts for entrepreneurship in India From 2000 omwards, India witmessad
several changes in the business culture. The onset of technology, govemment polictes and intervention
emphasis on entrepreneurship development programmes and 3 targeted focus on roral and women
entreprensurship transformed the landscape of entrepreneurship m India Post Covid-19, India has seen
marked modifications 1n the way businesses are conducted, markets are served and stakeholders are
managed. In the present day VIUCA world, an entreprensur has to be adaptable; to be able to face this
environment In this regard, entreprencurs need to develop research skills, use data to foreses the
potentialities or threats and become responsive in real tume to be able te sumvmve. The current study 15
an exploratory study whuch traces the svolution of emtrepreneurship mn India through the years It also
delves deep into the changing dvnamics of entrepreneurship in the modemn world, Further, the study
concludes by providing a framework which may serve as suidehnes for etreprensurs to chart out thetr
future course of actions

Keywords: Entreprénelr, Evrepreneursnip, Enreprenigursiip Development Prograsmes, Evoiution
of emirepreneursiig

Introduction:

The genesis of the term “entrepreneys’ anses Trom the French noun. “Entreprendre’, which means “to
do an activity”. To put of simply, entreprénetr 153 person who has thie desire, shility and motvation to
movate, establish, admimister and manage a business so as to eam revenne alono with assuming risks
An emtreprencur starts an achvity called as Cemtrepremeurship’ and mns an Cemterpnize’

Entréprencurship introduces dynamism m the global economuc development and contribites to
signuficant smternational trade actrvitees. It 15 the most vital element that contnibutes to the economic,
soctal and political coheston m the world. Global entrepreneurshup has its onmin from the tune of barter
exchanee and later extendad towards the formation of the Mantime Silk Routes winch connected the
wastem world to the eastern world for trade. Raght from regional mtegranons; free trade agreements.

Val 84, Xo.2 (6), July - December 2023
{(UGC-CARE List Group T) 81



Madhya Bharti 77 UNal

Humanities and Social Sciences e R eI R T
ISSN: 1974-0066
muln- lateral trade to the immense srowth of technology has led to a slobal boost n entreprensmship.
In India, histoncal data provides traces of entrepresenrshup durme the Harappan cmalizanon. whach
later passed on to the Mughal mle the pre- independence era and the post- independence peniad. In
contemporary India, entrepreneurshup s highly developed and 15 charactenzed by a kmowledge basaed
entreprencurial ecosystem

Review of Literature:

An article by E-Gvankosh retterates the presence of entrepreneurship in ancient India The article also
puts forward key observations which trace the joumey of entreprensurship 1n India over the vears.
Some of them miclude presence of sophisticated entreprenennal pursuits relating to handscrafis, arts
and crafis. srowing urbamzation n India, contnbution of specific communities to enreprensirship
and the Swadeshi movement. The study inferred that India already had an existing entreprensunal
2CosySiem since years,

Sahoo, 5 (2022) m his research paper explored the challenges and opportunities of emtreprensunal
actvities m present day India. His pertinent findings highlight that India has seen 3 sigmificant growth
in soctal and rural entreprensurship. The ressarcher has also put forward several challenges hike
familial pressure against takine nsks lack of capital resources and technological mhibitions. The
bicgest opportunities include presence of a larce market improved standards of living and the
advancement of the service sector.

Sharma. S (2023) has brought out few important pomts which trace the development of
entreprencurship i India and its role in the econotine development The research study compared
India’s entreprencunal joumey to other countnes. India stands at the 68 position out of 137 countnies
according to the study. Further, the researcher also finds posmive co-relation between modem
entrepreneurship and product driven srowth, inmovation scosystem, risk taking abality and technolosy
absorption.

One more study by Ritu and Chawla (2021) states that India s home to 4700 start-ups and can boast
of the therd largest start-up ecosvitem m the world as of 2016 data. The study presents some powts of
contention like knowledse about technology, marketine expertise, research ahilmes and mnovative
mundset, which affect the entreprencurshup positively m India

A descaptrve study by Nayak et al (2023) stresses on the governmental intervention in augmentng
entrepreneurship. Government has formed the MSME mumistry 10 support micro to small mdusines,
which has enhanced the srowth of mdustrial enferpnises. Further sovernment has also mtroduced
several schemes like Make m India. Mudra Yojana, and Tarun Yojaga to promote entrepreneurship.
The study canchudes that skill development. education and focus on innovation have been kev factors
which facilirate successful entreprensurships 10 India

in order to address the current demographical profile of entreprenswrs in India_a research study by
Arvaet al (2017) was reviewed. The study emphasized on women emreprensurship m India and s
status. The study brought forth imporfant conclusions which reveal that women enfrepreneurship is
growing in rural areas due to self- help eroups and 0 urban areas due to self- motivatine factors. The

Val 84, Xo.2 (6), July - December 2023 y
{(UGC-CARE List Group T) 82



Madhya Bharti 77 UNal

Humanities and Social Sciences e R eI R T
ISSN: 1974-0066
paper puts forth scope for further study into the demographical features of entreprensurs n India and
thesr effect of entrepregenrship zrowth.

Objectives of the study:
Tha study focuses on the following obyectives:

1. To trace the evolunon of entrepreneurship mn India

2. To explore the dvnamics of modem entreprenieurship m India

3. To identey the changes in the current entrepreneunial ecosystem i India

4. To provide a gmdmng framework for the entrepreneurs to chart out their future course of action

Research Methodology:

The study uses an =xploratory and eview study research methodology to fulfill the objectives.
Secondary data 15 used from research papers, newspaper articles, reports, and other open access
databases from the mtemst to amve at the conclusion. The researcher has used secondary data to
icentify the chanoine dynamics of emrepreneurship scenano m India and based on that has formmlated
a muuchng framework for entreprenceurs.

Significance of the studv:

The review of literature bnings forward a specific path for the cument study The entrepreneumal
chimate m India has undergone several changes o the recent years due to several factors, sipnificant
amongst them being outbreak of Covid-19, proliferation of technology and increased entrepreneurnial
development mitatives. The studywill reveal the dynamics of modem entreprensurship i India The
current study traces the evolotion of entrepreneurship in India and progresses further to sdeanfy
catalvtic faetors that have led to the transformation of the entrepreneunal fabric m India Thus, the
study presents an overview of entreprenenrship in India then and now. The findings of the study can
provide further scope for research 1o gauge the future trends of entreprencursnp m India:

Evolution of Entrepreneurship in India:

Entreprensurship, 1n India finds 1s roots i the anciert Veda, Rigveda, where men engaged mn metal
handicrafts to survive and fulfill their societal duties. The genesis of entreprensurshup also can be
traced back to the Hindu social order; where the Vaishyva sact members were the pnmary busigessmen
inIndia Further with the advent of silk and spice routes_ India became an active participant in global
trades where small busmessmen supplied spices like cinnamon and pepper to the westem world
Durmg the colomal rule, the British rulers introduced a culture of industnalization post the mdustrzal
revolution While several ancient senpiurss present evidences of presence of entrepreneurship, formal
entrepreneurshup found its way only during the colomal rule. Communities like Gujarans. Parsis and
Marwaris coninbuted highly to entrepreneurship in India during this period In the early 1900s

following the mdustnal revolution and momlization of fimds by the aforementioned commuttees. the
Sviadeshn movement took off rapudlv. Az a result. zeveral mdustnes and mills were establishad. Post
the independence, the zovemment focused sts attention to mdustry 1o achieve economic growth Asa
result. the first Industnal Pohoy was tntroducad m 1948 which was regunlarly amended Following an
open aconomy as its objective, the IPG model or the New Economic Policy was introduced m 1991,
which boosted entreprenennal activities 1 India throogh opeming up of the private sector. focus on
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MSMEs and slobalizanon According to a report by Global Entreprensmship Monttor (FY 21-22%,
there was spurt i the eatrepreneurship actvities from 2000 o 2021, It rose to 14.4%:m 2021, The
ownership rate of businesses rose to 8.5% m 2020. Today India boasts of several tech start-ups globally
and vanous other successful home-grown brands.

Dynamics of Modern Entrepreneurship in India:

The modem busiriess world 15 the VUCA (vulnerable. ancertam, complex and ambiguons) world. It
requires a lot of flexubility, asilitv, and adaptability to survive Further, technology and digitalization
are key catalvtic factors which affect the growth and development of entrepreneurship in India In
order, fo address the volatlitv, an enfrépreneur requires to assess the uncertanty by evaluating the
cause and effect of the business siiuations and events Further, the entrepreneur has to adopt aresearch-
based approach in order to bridee the gap between the past experience and future events: The busmness
and entrepreneunal ecosvstem 13 charactenized by multi lavered complexities nght from supply
maodalities. logtstics, distnbution, market peculianities, lezal and polmical climate and the technological
tratisformation Entreprensurs have come a long way from the ‘one size fits all” approach to the current
paradoxical siuations whers the oreanizations and entreprenenrs must alion their corporate identity,
values and thesr marketing commumeation to the chaneme world:

Apart from personal motivation factors and psvchological dovers, the study has wennfied a few
dyvnamics of modern entrepreneunal ecosvétem m the chanomo world as follows:

* Technology- India 13 mereasmoly seemng guck and affective changes brought about by
technological transformanons With artificial mtellipence and machme learmmes. busmess
processes and operational dynamics have seen phenomenal modifications: From handling
rontine tasks to conducting complex forms of market research can be easily facilitated using
technology,

+ Data Driven Approach- Entrepreneunal ecosvstern 15 doven today by robust data and
information systems. Entreprensurial work would be affecied by availability and expeditious
pse of data. The goal of entreprencurs should be to use data to develop a customer centric
approach.

= Skill Based and Vocatienal education- Gone are the dayvs when standardized Entreprencurnal
Development Proorammes (EDP) were offerad by mstitutions. sovernment agencies and
educational centers. Today, the modern business world necessitates specialization Many
wstitutions and acencies have faker up vocatienial and skill-based education to be providad to
future entrepreneurs. Niche areas are identified and courses and education programmes are
curated to bndes the emrepreneursal gap.

» Changing social fabric- The concept of entrepreneurship has wadely spread to the rural areas
through the SHG (5elf Help Group) model, and government mmtatives and awareness
movements by NGO Further demographically, hisher qumber of women are ke up
entrepreneunal actrvities to satisfy thesr deeams and be financially independent

+ Government intervention- Off late, certain policy decisions have been conducive 1o the
entrepreneunial growth m India. Right from promotional mitiatrves like Make m India, Dhortal
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India and Skill India to regulstory measures hke dehicensing has boosted modem
entreprencurship in India.

Supportive Neiworks- Modem business world m India is seeing a zrowth of supporive
entities like venture capitalists, angel funders and pnivate investors. Financial mstitutions like
banks have modified ther lending policies to support the spurt m the growth of
entrepreneunship 1 India There are growme possibilities of collaboration to 1anovate, use
avatlable talenits_pool resources; and diversfy to new markets This has chansed the landscape
af entrepreneurship m India_ leading to laroer number of domestic brands.

Social media and other media proliferation- The growth of mternet and conseguently the
mumber of social media users has led to 2 boom in the market demand Further new matkets
have opened up dus to lgher awareness. Social media provides diverse consumers marketing
and product content 1n the form they require, Thus has led to a need for entreprenieurs to make
their way and explore untapped markets in India.

Sustainability- With growing focus on environment fmendlmess and mundfulness about
adopting sustzmable business practices, businesses need to embrace that approach
Orgamzatons are mcreasmoly mmovating: towards green products. ecofnendly busmess
processes and are’ ensunng operating the business in 2 wav which canses least harm to the
environment.

Caonclusion and Recommendations:

Having explored the entreprenennal trajectory m India 1t can be concluded that India has seen large
scale changes 1n the entreprensunal ecosvatem. There 15 a constant nesd to innovate. adapt and be in
tune with the outside world. Further, entrepreneuss need to be updated about the happening of the
world and be prepared to be responsive to those changes. Modem day entrepreneurs need to consider
the changing dynamics mto the VOCA world and arcordingly align their businesses with that

In line with the concluding remarks, the researcher has devized a framework for entrepréneurs to chart
out their plan of action to face the changing world as follows:

1. Chart ouf the fulure and purpose - Respond to the current changes 1o be adaptive 1o the

3
s

future and realign vision and corporate identity.

. Opportunity and Advantage analysis — Idennfv opporiunities and strategcally plan to

leverage key orcamzational advantages.

Focus on niche areas and build stakeholder relationships — Focus on best offennos and
products, and buwld frmtful collaborahons and networks with stakeholders.

React and respond — Develop flexibility and amlny 1o external and mremal changes, create
accountability for fatlures and foster 2 calture of continuons mnovation.
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Abstract:

The mtegration of dizrtil technology has revolutonized commumecation, mformation access,
and busmess practices i the diontal era It promotes efficiency, mnovation, and
copneciedness across a range of indusmes. propelling societal progress and economac
expansion. The world of entreprenenrship has changed dramatically m the digstal era, which
15 defined by quickening technical progress and widespread diegmzation The purpose of
conducting this research 15 to evaluate the challenpes faced by vounz entrepreneurs in the
dignial age. This 15 studied with the help of vanables like dioital literacy, rapid technology
chances, market saturation. financial management. global competinom. bulding customer
trust, work-life balance, human resource manasement, lezal and regulatory compliance, and
bulding a srong network. The techmaque used m this study 1s one sample t-test The findinos
mdicated that voune entrepreneurs do face challenges in the digtal ave in confirmation to all
the vanables considered in this study.

Kevwords: Youns entrepreneur, digstalisation challenges

Introduction:

The word "entreprencur” comes from the French word "entreprencur,” wiuch translates as
"between-taker” or "go-between" Over time, the theory and termineolozv surrounding
entreprencurshup have evolved sigmficantly, The term "entreprepeurshup” was used in the
Middle Ages. The 1Tth cennmy saw the emergence of an ennrely novel view of the
aszociation between nisk and entreprencurship, the 18th centurv saw the separation of the
entreprenewr from the capital provider (the modem venture capitalist justification being
global mdusinalisation), and the 19th century saw 1ts defimitton change to "to underiake "
Consequently, an entrepreneur 15 a person who assumes the duty of oversesmgz. plannms and
assuming risks associated with their fiom When concepts and vocazbulary from business.
management commerce, and personal expenence are considered, the 1dea of an enttéprensur
16 further developed. So, in essence. entrepreneurship 15 the act of mventine somethine new
while taking on associated nsks and reaping the benefits. The vanety of alnlities needed for
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entrepreneirship varies depending on the mdividual. the markst the product. and several
other vanables. The list of qualities under the mamn headmes, winch mchude “techmical skalls,
business management skills personal entrepreénesurship shills, commumication skalls. etues
and morals of an entreprenenr, ability to deal with emonons,.™ etc.; is not 2 formula or remedy
that defines the set of skalls. There are several wavs to combine the various components of an
entreprenennal venture. however, each way ereates a umigue confiouration for the vanous
elements of the entrepreneunal setup This 1s because, depending on the busmness concept or
dea chosen. certamn services or finctions dre essennal to the venture's success and thus call
for a particular kind of orgamzation form, strocture, approach. or techmgue. Crucial
components' of entteprensurship ‘are the decisions the entreprensur makes from the
assortment of options available to them at vanous phases of their business endeavour (Saba,
2018).

The terms "busmess" and "entreprenenrship” are frequently used synonymously since they
both deal with the formation and launch of new businesses: An entreprensur 18 the one who
creates a business start-up, which they nurture delicately and fragilely at every stage. Many
fallacies around the idea of entreprencurship wese dispelled one afier another because of the
boom 1o emtreprenenrslup study and instruchon. The practical application of entreprensurship
15 1ts pnmary feature. In addition to wvestments, money growth, and market entry and exit,
entreprencurship also mvolves wiventions, discovenes, transformation, and mspmations mside
and among the entreprencunal commurmty. An entrépreneur 15 mose than just a person who
starts and manage busmesses: thev are ideabists: dibisent mdividuals with stronz moral
convicthons, and intwitive people: These individuals are the ones that inspire those around
them (Saba 2018),

The notion of "dipitalization” has emerged and been moré widely accepted as 2 result of the
mcreasmg  mmportance  of  dimtal  transformaton m contemporary  sooiety
"The word "digiralization” refers to the overall procsss of society and business becoming
digial According to Innolytics’ descrption, 1t depicts the shift from the industrial age and
anzlog technologies to the knowledge and creative penod, which s defined by digrtal
technolooy and diotal business mnovation Almest all sectors of the economy and services
are bemg affected by dimtalization. which 15 changing how businesses are managed and
mereasmg their adaptability and competitiveness n the market Digrialization 15 3 powerful
tool for puthng positive trends mto prachice and creates a wealth of new chances for
compames to grow. As a3 result. creaung and implementing digntal strategies will enable
corporate orpanizations to orow sustamnably while adjustine to the accelerating mte of
digitahization. Digitalization, taken, 1s the process of transforming paper documents mto
electronic ones, pholos 1nto pictares on a screen, and cther information transfers mto a dignal
format. Dignalization, though, goes beyond this: The process of dignzlization is essential to
the growth of contemporary businesses in the neo-econonty. It 13 intendead to automate 3 wide
range of tasks and streambme and expedite work with massive databases. (Volodymnr &
Yana, 2023) The term "dhotal age” descnibes a peniod defined by the creation and extensive
application of dicital systems and technolomes People may now transmut and receive
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wformation with ease, and a vanety of dioital technologies are being nsed m evervday life
and education, among other comtexts (Carl, 2017). The advent of intelligent systems and
networked rtems, together with the srowme siznificance of digital mtellizenice. charactenize
the dicital era It causes paradigms 1o change in zeveral areas of Itfe, mcluding as education,
the function of nstructors. and the 1dea of self

The importance of this study on the difficulties young entrepreneurs have in the digital era 15
m 115 ahiliy to provide maight into the chanoing face of entrepreneurship m modem society:
Emerging entreprencurs face a mulutude of distinet possibslities and problems as the digital
era corhnues 1o transform conventional business models. Policymakers, corporate executives,
and prospeciive entreprensurs must all have 3 thorough undersianding of these 1sspes to bmld
soluttons and support systems that will encourage the success of thew ventures This study
offers important mnsichis mto how to support 1onovahion, encourage économuc growth, and
empower the next generation of business leaders 1 3 global economy that is becoming more
and more dimtalized by examumng the urique challenges that vouns eatreprensurs encounter
while navigating the dioial space.

Review of Literaiure:

Gandhi & Suriakala (2018) The study's goal was to examine the new secunty and proivacy
issues that Indian orgamizanons are dealing wath 1n the context of the Digital India imtiative.
The study's conclusions chowed that Indian businesses had not grven cvbersecunty enough
attention. making them open to cyberattacks because thers were few fundamental secunty
procedures and technolozies in place. Notwithstanding the lofty objectives of the Digital
India imtiatrve, the nation’s digital mfrastrocture was seriously at danger due to the neglect of
cvbersecuritv. The studv emphasized the increased danger causad by insufficient secunity
measires in Indian oroantzations and the prevalence of cyber espionaze in the dipital age I
emphasized how cntical 1t 15 to boost domestic eleciromc manufactunne m order to
succesfitlly solve these issnes.

Antony (2022) The purpose of the paper was to examimne the potential and problems that the
dizital 213 m business and economics has brouoht about. as well as to supgest ways to take
use of these chances to overcome the issues that anse. Many challenpes wers noted. such as
antomation, blockchain technology, change management. the COVID-19 pandemic, new skll
equirements, e-commerce, industry expansion.  secunty threats, informatton and
commiuncation wifrastructure, labour and social relations, environmental concemns, regulatory
1ssues, and technological advancements. The ariicle sugzested several solufions in response
to these opportunities and challenzes, such as drawing lemslators' attention, creating targeted
strategies and creative policies, providing financial support, developing a highly sklled
labour force, enhancing trade logistics. boostng mnovation capacity, imvolving responsthle
parfies; outhimnp the roles of sovernments and the uternatonal community, and advancing
the national e-commerce azenda

Chinnaswamy (2022) The geal of the study was to exanunes at the potential and difficulties
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faced by business owners who practse disital entreprenenrship. which entails operating
online employing cuthing-edge 1deas and technology. The study's conclusions focused on the
contirous development and application of dizital platforms to provide busmiss possibilities.
It emphasized that keeping abreast of market developments and satisfving client demands are
cratical tactics for succeeding m the field of digntal entreprensurshup. The survev also looked
at the difficulties encountered by bustness owners in this mdustry, which included anvthing
from legal restnctions to complicated technolozv. The paper offered ways to address these
msues and overcome them these probably included methods for keepmz up with legal
requirements, adjusting fo asw technology, and streamliing corperate procssses i the
digital sphere.

Anitha & Veena (2022) The purpose of the article was to examime the difficulties that Indian
starfup entreprencurs face despile government support programs. It brought aitenton o
problems including tight budgets. litle marketing options, Idtle digital literacy, and fierce
competiion Many businszses fail despite ‘government imtiatives like Startup Indiz and
Atmanirbhar Bharat becanse thev are unaware of them The document listed tvpical 1ssues
such as msufficient money, obstacles imposed by regulations, and shortcomunss
mfrastructure. and 1t sugzested government-sponsared mentorship programs and tramine on
digmal literacy as remedies India's startup ecosysiem is ranked third m the world despite
obstacles. mdicating the country may see strong GDP-growth and economic development m

Cuseto et al., {2022) The siudy focused on youne Filipino entreprensurs dunne the COVID-
19 epidenuc and sought 1o understand what motvates and hinders digutal mmnovanons m
mucro, small, and medmm-sized firms (MSMEs) i the face of economic upheavals. Results
showed that the epdenuc had negative consequences. which encouraged entreprencurs to
mnovata by moving their companies to onhne marketplaces. This change was motivated by
both extrinsic vanables like market circumstances, mobalay limirs, and household economie
posstion as well as inner factors like personal and professional progress The necesssty for
specialisad otthne busmess shlls, market-related problems on digital platforms, restncted
access to high-quality internet infrastrocture, and pandemic hmitations were amongz the
obstacles to dimital entrepreneurship that participants also mentioned

Anwer & Shboul (2023) The smdy's goal was to mvestigate the challenges early dignal
entreprensurs (DEs) face m developing nations, with a special emphasis on Jordan The
study’s conclugions identified nine main difficulties that early DEs in Jordan had to deal with.
A lack of orgamzation in the entreprencunal environment was one of these challenses, along
with madequate funding on unfavourable terms, a lack of gwdance and support from
incubators, unexpected nisks. difficult economic conditions, fierce competimion, legal bamers,
trouble accessing markets, and difficulties mansomp '3 team The study exammed these
difficulties and offered suzpestions to help early DEs make the most of their entrepreneunal
JOUrneys,
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Objectives of the study:

1. To evaluate the challenzes faced by young entrepreneurs m digital age. in relation 1o
digital literacy, rapid techriology changes, market saturation. financial manssement,
glohal competiion, butlding customer trust, work-life halance, human resource
management, legal and regulatory compliance, and bwlding 2 strong network

2 To give appropnate suggestions fo overcome the challenses faced by young
entrepreneurs mn digital age.

Hypothesis:

Ha: The challences fared by voung entrepreneurs in digntal age are insignificant (Mean score
<3)

Hi: The challenges faced by voune entreprenenrs in digital age are szomficant. (Mean score =
3)

EResearch Methodology:

The paper 15 descriptive in nature and the sources of data includes both primary and
serondary sources. Hence. the paper 15 based on pnmary data and secondarv data The
sampling techmque 15 2 non-probability purposive sampling method, and a sample size of 75
has been considered for the study, According to Faul ef al. 3 mnimum sample size of 45 15
required to conduct 2 one-taled one-sample ttest The respondents targeted were young
entreprenenrs engaged in diverse busmess ventures m Mumbai The stanistical techmique used
for analysing data 13 parametne one-sample testing with the help of R Studio software.
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Data Analysis and Interpretation:

The following presents the results of the data analysis:

Table No. I: Demographic Profile of Respondents

1835 25 38.67
2635 2T 36:00
3645 19 533
Upto S5C 15 -20.00
UpwoHSC 17 2267
L 32,00
41 5467
34 4533

Crt of the 75 respondents. 38.67% of youns entreprenetrs were from the age group 18-25,
36% from 26-35 aze group and 25.33% from 3645 3ge group. In regards to education, 20%
had education up to SSC, 22.67% up to HSC, 32% had a bachelor’s degree and 25 33% had
master’'s degree. The data revealed 54.67% belonging to urban area and 45 33% from semu
urban area.
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Table No. 2: One sample t test

Parametic ons samiple t —test (one tailed) 15 applied to examine challenges faced by young
entreprenenrs in dimial age It 15 seen that p value was < 0.05 and t statistics was = 196 for
digital Ineracy. rapud technology changes, market satwration, financial management global
competition, building customer trust, work life balance, human resotres management. lezal
and regulatory comphance, and burlding a strong network Thss mdicates that all the vanables
significantly act as a challenpe for voung entreprenieurs in the dipital age.

Results and discussions:

The' study findings highlioht the sionificant challenses faced by voung entrepresieurs in the
digital age. These difficulnies hichlight how entreprensurship is changing in a3 world where
digntal mnovation and disruption are defining it more and more. These hurdles range from the
critical requirement for financial acumen to the need of dipal literacy. But despite these
d:ﬂiculhr.s t&urmchmmfmdﬁdmuemm andmh:nmyumfmmanm
@ﬁt}". resilience, Mﬁaninﬂevmvﬂzr&md&Thfyeanlmﬁage evolving technology and
miarket trends to propel sustainable busness development and positrvely benefit society.
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entréprenenrs micht increase their ability to overcome challenses and take advantace of new
possibilites: Thus, although the obstacles could seem overwhelmung, they also act as
stimulants for advancement and development, pushmg youhinl busmess people m the
direction of a future, charactensed by meenty, tenacity, and limitless possibilmies in the
fast-paced world of the dizital era

Suggestions:

o Tnvest in programmes for skill development and ongoing education to stay current
with the rapudly changing landscape of digital platforms and technology.

o Adopt a flexible and nnovative mindset to adjust to the ever-changine technoloay
environment, making use of new tools and trends to mamtam your ﬂDﬂIpEE[I.[‘E"E edge.

« MNake vour brand stand out by developmme distinctive value proposstions and
customer-focused tactics that will help you carve cut specialized markets and build
brrand lovalty

* To mamtain fiscal sustainability and reduce financial nisks, give pnonty to budgeting.
cash flow managememt. and financial planmng.

o (Create really honest and open connecnons with your chients by providing excellent
customer service; mgh-quality products. and repular contact.

e Setlimis and place a high prionty on your mental health to balance your personal and
professional bves and promote resihence and productvaty.

* To cultivate an enthusiastie and competent team allocafe résources towards talent
acquisition, retention. and professional development programmes.

» Keep yourseif updated on pertinent laws and rules, and seek out experi legal advice to
reduce legal nisks and guarantee compliance

o In order fo promoie knowledoe shanmo, mentorship, and access to mmporiant
resonrces, become mvalved with peers in the sector, mentors, and strategic parters.

Conclusion:

Though the young entreprenewrs are enthusiasts. ready to adapt to transihons and disruptive
technologies, they encounter challenges in the dimital ace An open approach for constamt
leaming and ¢kill development, staying rooted to market changes. maintuning integrity and
shanm? knowledee, would help to deal with these challenges in the long ron of business:
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Absiract:

The entertammment, food, travel and hospitality industry has seen several disruptive changes over the few
vears. Foodtech industry has seen a rapid vet constant growth over the past fow years as a result of
technalogy advancement and fast lifestyles of the modem consumer. Earlier, the concept of “eating oumt”
was confined to the upper muddle class and the upper—class categonss of consumers beloneme to the
metro cities. Eating from out was a phenomenon associated with holidays, Sundavs and specal
occasions. However, the scenano soon changed. with customers prefernng to eat food from “outside’
regularly, more so out of coovemence and awareness. With India bemg a relatively voung country, the
vouth of today are highly aware of multifanious cuisines and tyvpes of food due o the social media boom
and easy access to spectalify restaurants serving such food. Furthermore, technology has led to spnngimg
up of focdtech apps like Svngzy and Zomato which enable ordermg food fom withun the confines of the
home or office without having to move out. Several literatures highlight the determmants of consumer
adoption of online platforms for food ordeting such as ease of use, comvemence, door to door deliver,
discounts and offers and variety of restaurants Moreover, these applications have made the consumer
expenence more effecuve by providing a hughly responsive customer relationship manacement services
arigd real nme handling of customer requirements. The current study focusses on copsohidating Several
literatures on the status of online food services m India and thewr effects on restaurant business, The
study alzo has provided suggestions to restaurants to optimise thesr business usine these apps.

Keywords: Foodtech, Swiggy, Zomato, Restaurants

1. Evolution and Concept of online food ordering apps

In the late 18005, the ‘dabbawalas™ were credited with food delivery services to the customers. where
they effectively delivered home cooked food. This service was extrremely well recesved m metropolitan
cites ke ANombar A NS0 sample survey suggests that an Indian employes works on an average for
53 to 54 hours a wesk Hence, wath the consumer secking options to sat oumt more often. the vaned
cnsines 3 restaurant had to offer, the restanrants started offering ‘home delivery”™ services to nearby
areas. Online food deltvery has its roots in the adsvent of the E-Commerce industry. K Vartheeswaran
founded India's first E-Commerce app. Fabmart com in 1999, Soon several E-Commerce sites and
portals were launched- Flipkart m 2007, Snapdeal 1n 2010, BigBasket m 2011 Alse, Amazon launched
its Inidian online shoppmne portal i 2009 Rideshanng acoregatros like Uber and Ola also entered this
Indian mdustry m the years 2010 and 2011 respectively. Witnessing the success of Ola and Uber,
Swiggy first established 1ts food debivery operations m 2014 with a team of 6 delivery persons from 25
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restamrants. Zomato was onmnally lanched as Foodiebay, which saw success m the Delln NCR region
m 2008. The company was later rebranded as Zomato. Gradually, both these food ordening portals
branched out to sevral cities and now enjov a succesfol existence ‘across the coumtrv. Ubereats,
Foodpanda. Grubhub and Choveman are a few other food ordenne apps in India However. Zomato and
Swiggy domumate thus mdustry.

A food delivery app 15 an on-demand food dalivery service where a customer subscribes to the
application and starts using #ts services, Typucally, the customers can browze the portal for vanous
restanrants, cwsmes and types of dishes and choose the foed item that they wish to order. The app
provides a call-to-action option of adding the food to the cart along with several payment options and
offers and deals: The food delrvery app has collaborations with several banks and financial institutions
50 35 to provide attractive deals to the customers. Further, the supply chain members of these apps
mclude restaurants wiuch provide the food and 2 network of delivery people who make the delivery
passible. There 15 geographic segmentation of restaurants where the customers can order food from and
real ime GPS based tracking of the food delivery status. The backbone of these food delivery apps 15 the
efficient customer relationship management which promptly sohi= the customer quenes and 1zsues on
real time basis. Thus, the crowth of these apps has been masnammous over the vears, specially post
Covid, where food ordenng online surged due to remote deliverses and convenience.

2. Objective of the study:

1. To study literatures available tracking the food delivery operations in India

2 To examine the effect of food delivery apps on the restanrant business in India
3. Te provide sustable suggestions to improve the food delrvery services m India

3. Research Methodology

The current study 15 an exploratory studv based on secondary data where the researcher ams 1o fulfill
the objectives of the study using literatures like research papers. newspaper articles, dissertations, blogs
and such other authentic literary matenal avalable. The researcher has also browsed through several
online databases available and selected lnerstures winch focus upon the status of food dalivery
operations in Indiz and thetr effect on restaurant business.

4. Significance and Scope of the Study

The study amms to review several bteratures and amalgamate therr findings to trace the growth and status
of enline food debivery indusity m India Symularly, the study aims 10 assess the effect of these semaces
on restanrant businesses m order to mng forth research paps and problems. The current studv aims o
present a further research direction m order 1o wdentify and highhight overdooked areas of concem m the
supply side.

5. Status of food delivers operations in India

Founded in 2014 and 2015 respectively, Swiggy and Fomato dominate the online food delivery service
mn India As a precursor to the unorgamsed food delivery services by the restaurants. the major atm of
these food apgregator apps was to ofpanise several restaurants under a singie window of delivery for a
seamless customer expenence. The svstem did away with phvsical menus: placmg phone calls to the
restaurants for food orders. the seemingly time delays for delivery and non responsive restaurant staff
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Saxena (2019) suggests that the food ardenng applications fared several challences m terms of building
a network of restaurants and bnnoing them on beard 1o the whole system.

Further Saxena (2019) 1n her research paper has hichlizhted that over the vears several plavers emtered
the mdustry but only Swizzy and Zomato could hold fort in the business. The same research article also
pomted out that the online food delivery industry currently faces high competion from m-heuse food
delivery services of large restanrants like Medonalds. KFC, Dominos and such other. Sudra (2020) in his
blog has projected 2 growth to reach 2 45 billion vsers of food delivery apps 1n India

According to an article by Nuvoretail, the trend of usage of E-commerce services fortified dunmg the
Covid-19 penod. Overall E-commerce sales have risen from 4044 hlbion dollars m 2019 to 83.75
billien dollars 1n 2022 and 1s further projectad to to grow to 122 bilhon dollars m 2024, Specifically, the
food industry market 15 expected to zrow to 716,53 mllion dollars by 2026 exhibiing a CAGR of 28 13%
by 2026 according to a research report by Technavio. The research also names the top players m the
food delivery semices using diverse formats- Bundl fechnolomies. Diverse retall, Dominos Pizza,
Medonalds Corp, Ola foods, Rebel foods apart from Zomato and Swizzy. Selvan and Andrew (2021)
observed that online food delivery services were mostly availed by Indians betwaen 15 to 34 vears of
age. Amis. Chawla and Tulpule (2021) in their research smdy attnbuted the srowth of electronic food
delivery to the penetration of mtemet, avatlability of cheap smart phones and user fnendly applicanons.
Patzin, et al (2022) in therr research paper have put forth mterésting observations that the changing
psvcho-social and socio-economic structures of the Indian society has affected the food tech mdustry.
Some of the facters bemng nsing number of workane women, double incomes. muclear farmlies and desire
to lead easy lifestvles. An article in the Business Standard (2023) has revealed that the food tech mdustry
has s focthold mm over 300 cmties tn India as a mesult of srowimne consumer confidence and rapud
dimitahisation The same article also supoests that there are specific hindrances 1o the business a5 3 result
of consumer concerns like hgh delivery charges, mediocre food quality, dearth of customisation and

dehveary perzonnel conecems,

6. Impact of online food ordering application on restaurant business

Most literatures avalable on onlme food ordenng applicahions pomnt oot that they have a favourable as
well unfavourable effects on restanrant business. While the advent of anline food asorepators have zasad
out ordening of food chosen by customers. thev have brought about disruptive changes 1n the restaurant
business. The researchier synthesizes several literatures 1o bring out the following observations:

6.1 Favourable effects on restaurants:

Gupta (2019) 1 her study has focused on revenue generation streams of Swiggy and Zomarte. As a resalt
bet findings suggest that restaurants have expanded thewr customer base to a large extent due to these
agoregator services. [here exasts organised delivery across several geographical locations which
otherwise wouldn't have been possible if the restaurant would have operated as a stand-alone ennity. The
research also gays that the restaurant bisiness also encashed severzl bensfits i terms of revenues, profits
and sales volimes as a result of specialised marketing strategies of Swisgy and Zomato, Swizzy has
successfully used popular hashrags hike =Diwaligharay: and #Smgwithswizgy to direct consumer traffic
to specific restamants.

Restaurants have seen increasing onhne presence with customer ratings and reviews, which are now an
imtesral part of the service industry. A restaurant can enhance thewr diortal présence simply by reoistering
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iself with third parfy lomstics app hke Swiggy: Zomato. (Mukherjee, 2027) Further, the delivery
logistics are taken care of by the aggregator at a small commission from the restaurant

A study by Tanria and Utekar (2018) proposes that the alsonthm and technolooy of these apps have
firther made the food ordenng and delrvery highly specific and effective, which has a nipple affect on
the restaprant business. Abraham (2021) m her study has stated that registerme with online food
ordering apps has helped restaurants to wnprove their corporate tmage and connéct wath thewr customers
effectively to gam the required feedback through matines and reviews.

.2 Unfavourable effects on restaurant business:

A smdy by Shakh (2021) on effects of Swiggy and Zomato on restaurant business m Pune city -stressed
upofi certain concerns rélating to the restaurant revenues and business, Primary concern was that these
spplicanions create unnecessary competition amongst restaurant outlets within the same area This was
due to the “filter” feature where testaurants may or may not be vistble 1o the costomers. Further, the food
delvery apps are accused of charping as much as 30% of the total food bull, thus reducing the profit
margmns of the restauramts: Also. restaurants end up paving high commissions to these apps. At the cutset,
this reduced the revenues of the restaurants_ 1f not compensated through sales volumes.

Further, the discount-based business models of Swizgy and Zomato have paved way for customers
asking for discoumis regularly (Srivastava etal, 2020) This semes as a potennal threat to the
that there was a marked decrease 1n the phvsical in-house dimng and the overall footfalls (Charlene L1 et
al . 2020). This led to restanranis having to downsize their operations and reduce therr in-house siaff

7. Conclusion and Recommendations

From the several literatures reviewed, it 15 evident that the fopdtech mdustry has browght about

disruptive modificatons in the food industry, especially n the Tier T and [0 cities. With chaneme

consumer preferences and lifestyles, these applications have seen a wemendous rise and apid consumer

adoption. It can be concluded that this indusiry brings forth both posmtive and negative tmpacts on

restanrant busineéss, which cannot be imored. Further, 1t can slso be stated that the online food ordening

business 15 slated to grow contmmously. Hence, restanrants have to keep themeelves updated with the

latest trends 1 that sector. Based on the secondary study, a few recommendations can be put forth for

the tradtional restaurants:

1. Wotking around 3 business medel where the restaurants use the thud-parry logmistics services of
these applications optimally.

2. Focusmg on guality of the food which 15 2 orowing cistomer concemn when ordening food through

tood apps.

Creating more feads and visihility throush personal social media paces to generate more sales

volumes

Waork towards a profitable partnership with the foodtech apps to avoid loss of revenues

Using food ordering apps like Swiggy and Zomato as customer relationship management fools and

providing appropnate feedback 1o the customears.

Creating databases using these apps for bulding 2 loval customer base

Conducting appropriate marketing research usming the mnformation recerved through the food

orderng apps and planming future operations accordmaly

lAd

o

LAy
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8 Dewisinog surtable and effective marketing stratemies fo ward off compefitions created by the online
food ordenng apps.
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A STUDY OF DIGITAL MARKETING
TOOLS IN INDIAN MARKETING
SCENARIO

Dr. Seema 5. Waghela
Cosmopolitan Valia C. L. College of Commerce
Andheri (w), Mumbal
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ABSTRACT :

The world is changing at a rapid pace
with the emergence of new technologies and
trends. The business world is no exception to
such rapid and advance technological changes.
Pecades back only traditional marketing tools
such as print media, radio and television were
the main sources of advertising. The entire
sc=nario bezan to change after the emergence
of digltal era. People are more enthusiasm
about the products and services that reguired

ingur day-to-day life. The digital marketing tools:

helps to make them aware about the availability
of different services and the new launch of
products. It also helps them to know the latest
marketing trends and at the same time it |s
convenient to the business organizations to
promote their products and services to their
target audience, The research study gives the
detail idea about the various effective digital
marketing toals which can be benefited to
customers as we as business persons to
maximise their sales and profit volume.
Key words: digital, search engine, incradible,
attributed, social marketing, entrepreneurs.
INTRODUCTION:

inthe presant era, when technology has
influenced every aspect of business, marketing
is no exception. A large number of businesses
are switching to digital marketing techniques to
promote their products. Digital marketing is not

only concerned with increasing sales, but italso
involves creating awareness about a brand,
educating customers, Infarming them about the
latest trends and so on. Existing customers also
act as brand advocates in digital marketing by
encouraging members in their network to buy
the products. Digital marketing provides'various
effective tools that can be utilize 10 promote
products and services. The present study of
digital marketing tool in Indian Marketing
Scenario is mainly focused on the effective use
of various markating tools that can be inculcate
by entrepreneurs to maximise their sales
volume, profit margin as well 35 reach towards
large number of consumers. Digital marketing
is the need of the hour for all types aof
blsinesses Utilisation of different digital
marketing tools would definitely help to convey
business-orientad infarmation to most peaple
across the world In a very short period of time.
OBJECTIVES OF THE STUDY:

The present study deals with the Digital
marketing tools in Indian markating séenario.
Keeping In view, the fallowing objectives wers
designed for the study.

1 To study the basic concepts of Digital
Marlating.

2 Tounderstand the latest marketing trends.

3. To elaborate the need for digital
marketing in today’s era.

4. To analysis the Digital Marketing toals
in Indian marketing scenario.

SIGNIFICANCE OF THE STUDY:

Digital marketing offers various
advantages aver traditional media of marketing.
It helps to reaching out to & wider range of
aydience spread across different geographic
lvcation at 3 fast pace. The present study of
“Digital marketing tools in Indlan marketing
scenario has a wide scope that not only
restricted up to developing countries like India
and China but also highly applicable to all the
advanced countries across the globe. In cutrent
scenario, digital marketing i< one of the mast
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preferred methots to reach out 10 peopie across
differant region. The present study has broad
perception as digital marketing is widely
applicable to all kind of businessas axisting In
India as well as all the part of rest of world, The
different digital marketing tools is one kind of
best alternatives can be utilized by the
entreprenaurs to expand their business at large
scale. The study has focused |ight on key points
like latest marketing trends in india and the need
for digital marketing In today's era. It also
pointed the basic cancepts of digital marketing
that can be understand and implement by
businesses as it is highly efficient and needed
ifl the present time In order to succeed and grow.
METHODOLOGY OF THE STUDY:

The present study of "A study of Digital
Marketing Tools in Indian Marketing Scenario”
has been based on secohdary dats. The
informative study material is collected from
referance books, periodicals, Journals, research
publications, newspapers and websites. All the
infarmation gathered has been studied
thoroughly to draw the appropriate conclusion,
LIMITATION OF THE STUDY:

There is incredible growth In Digital
Marksting that can be attributed to the rise in
the use of digital media. Due to time constrain
the researcher mainly focused on the effective
digital marketing tools that can be utilized by
maximum entreprencurs In their businesses.
There is trarnendous growth in digital marketing
but ta time limit the study can't able to elaborate
the ather parameters of digital marketing such
as Digital Marketing strategy and planning, pros
and cons of digital marketing, comparisan of
digital marketing with that of traditional
marketing and so on.

ANALYSIS AND FINDINGS OF THE STUDY:

Digital marketing 1= a type of marketing
practice that invalves the employment of digital
technology to promote and sell praducts and
services. It includes promating products and
SETVICes Wwsing various digital tools. The

incradible growth in digital marketing can be
attributed to the rise of various digital medis
platfarms: In the present time, more and more
customers are preferring dipital means to seek
information as compare to the traditional ones
such as radio, print media and television. The
different digital marketing tools can be utilized
for promoting and sale of products and services.
It has been stated in the diagram as follows.
1.1 DIGITAL MARKETING TOOL

The diagram 1.1 Indicates various digital
marketing tools that can be utilized effectively
In today’s marketing-scenario.

T.Emai| marketing tool: Emall marketing
is one of the importarit componernts of digital
marketing. It is like the direct mall but instead
ofusing postal services, messages are deliverad
electronically. It invalves the use of emalls for
promating products and services and also aims
to form a sound reiationship with the existing
and potential clients, A well-planned email
marketing campalgn can increase sales and
customer loyalty. Emall marketing can be
personalized and helpa business in maintaining
3 professional relationship with clients for a
prolonged period.

2 Websites: s another important digital
marketing toal for the growth of a business. It
offers a digital window through which a business
can advertise and make jits presence felt in all

MEEEEES: Interdisciplinary Multilingual Refereed Journal ol i I0G
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corners of tha world, Due 1o easy accessibility
and excessive popularity of the Internet, most
people prefer to gather information about a
praduct or service prior to opting forit, A user can
gain information about the credibility of an
organization, the authenticity and performance of
a product or service with the help of a website.

3.0nline PR: is a catch-all term that
tends to represent both public, press and media
relations, This has evolved from the time of
typing out, printing and posting news release
to local papers, to an anline system of
identifying relevant news outlets and sharing
cantent, from meeting with key journalists to
place important stories about the organization,
to identifying online (nfluencers and trying to
manage the online message. Larger companies
can yse anline PR for multiple purpoze and
within each area they have an agreed set of
specific objectives such as to raise awareness
about their products and senvices, to generate
angagement from its potential customers, 1o
provide monitaring to understand what is being
said about the organization and to manage
responses to good and bad news.

4.5earch Engine Marketing toal: is 3 set
of techniques that are applied to influence the
visibility of 3 website and ralseits online ranking
on a search engine. A properly organized search
engine campaign can enhance the visibillty of a
brand and expand its reach. The growing
regognition enahles the business to seize better
opportunities. This tool can help a business
experience fast growth and achieve (ts
predetermined objectives.

5.50cial-media advertlsing: is an
effective digital marketing toal use for
promoting products and services, One of the
prime aims of social media marketing is to create
content that can be shared over the social
netwark. This tool can help a company to
increase its brand exposure and customer base.
Social media is 3 effective communication tool,
With the aid pf this tool, it is possible for

commercial prganizatiens te add npew
customers; who are atherwise unaware of their
products and services

6. Blogs: When websltes first became
avallable, they were created using complex
programming systems. it was a costller affair
to add new content to web pages. Due to that
reason many well reputed organizations
developed blogs outside thelr main website to
share regular and day to day updates, which
mainly ralevant to company’s daijly work
performance and informing peaple about their
products and services.

7. Social networks: Social media
netwaorks is one among the sffective digital
marketing toal came into existence in the year
1996 with launch of the first mainstream social
network, Six degrees, which allowed people to
create profiles and invite thelr Triends to join.
As earlier ploneer of social networks, sikdegrees
closed in 2001as very few people had internets
aceess and the concept of onling networking
was not widely understood. Over period of time,
social networks have attracted the attention of
organizations, because of increase (n the
numbers of members and the ability for
organizations to contact them and target
advertising based on user prafiles, Social media
networking has became a powerful
communication tool whera consumers can
complain about poor services and get much
faster responses. The social network marketing
helps to build stromg bond between
organizations and their customers.
CONCLUSIONS:

Digital marketing is one of the effective
types of marketing practice that involves the
employment of digital technology to promaote
and sell products and services. There are varigus
digital markating tools plays 3 prominent role
to provide adequate information towards the
targeted customers. It does not only concern
with increasing sales, but also involves creating
awareness about a brand, educating customers,
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informing them about the latest trends and 5o
on. Although traditional marketing has besn very
effective. It is only successful In making product
popular in the target market, Quertime digital
markefing has gained more importance due to
Its lower cost, wide customisation aptions and
the effective digital marketing tools. Hence at
the end we can conclude that all business
organizations, whether big or small, they have
to use various digital marketing tools as per the
structure of thelr business to éngage their target
customers and to provide the best of their
services towards them.
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The Comparative Study of
Economics-Status of Inter
University Players of Maharashtra

Dr. Suhas Raghunath Tiwalkar
Associate Professor
HYSKM, College of Physical Education
Lohara, Yavatmal. (M5}

Attt

Abstract: -

The maln purpose of present study was
to determine "The Comparative Study of
Economics-Status of Inter University Players of
Maharashtra”. For the present study the source
of data was 1485 inter university playvers of
Maharashtra from 11 different games - Baskat-
Ball, Handball, Football, volleyball, Cricket,
Saoftball, Hockey, Kho-Kho, Kabaddl, Badminton,
Athletics, all these selected subjects are the
sautce of data, The age of the subjects was
rangng between 18 to 28 years. The researcher
used survey method for fulfilling his research
purpose. The Questioner got filled in the subject
by the researchar from the players, The data was
tabulated and analysis required the Percentage,
V'value, Mean & Standard Deviation Method far
the purpose of interpretation to determine the
significant difference in the mean, The Inter
University Men & Women Players 't' value is
7.377, Urban & Ruler Players ‘t’ value is 2.474,
Team & |ndividiual game Players 't" value 15
33.446. This 't'value is rore than the tabulated
t' value which is 1.96 because it is significant.
Hence the hypothesis is not acceptaed.

Key words: - Comparative; Economics-Status,
Inter University, Player, Games.
Introduction: -

Researcher Is warking In the field of

physical education from many years. The effect
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A STUDY OF SOCIAL-CULTURAL
INFLUENCE ON COMSUMERS
BUYING BEHAVIOUR IN INDIA

Dr. Seema 5. Waghela
Cosmaopolitan Valia C. L College of Commerce
Andheri (w), Murmbai

Al

ABSTRACT:

Consumer is one of the prime segments
of entire marketing field. The whole process of
mahufacturing is based (pen consumers need
and behaviour. Consumer behaviour is a rapidly
growing application-oriented discipline of study.
Brisk strides in the area of technology and digital
communication are influencing consumer
behaviour in significant ways. Consumer
behaviour means more than Just how a person
buys products. It is a dynamic complex and
multidimensional process and reflects the
totality of consumers. In developed and
developing countries, consumers have access
toan abundance of information about products
and services, Consumer's live in a complex social
and cultural environment. The type of products
and services they buy can be influenced by the
overal| cultural and social context inwhich they
Erow up to become Individuals.

Keyword: component, occupation,
determination, social-cultural influence,
multidimension, complex.

INTRODUCTION:

India Is one of the highly populated
nations in the world where buying behaviour of
the consumers depend upon the various factors,

There are different category of
consumers existing and their level of apinion
and style of buying a product Is totally differ
from persan to persan, Generally buylng

hehaviour is thetotal combination of cansumers
attitude, preferences, intention and decision-
making process at the time of buying a product
ar service. There Is a subtle influence of cultural
factors an consumers decisjon Process.
Consumers livein acomplex social and cuitural
environment. The type of productsand services
they buy can be influencad by the overall cultural
and social context in which they grow up to
become individuals. The present study of Social
Cultural Influence on Consumer's Buying
Behaviour in India s mainly focused on how the
social-cultural environment influenced the
consumers attitude and behaviour towards
buying any product and servicas

OBIECTIVES:

1.Te study the basic concept of
consumers buylng behaviour,

2. To understand the various factors
influenced for consumears buying behaviour,

3.Te identify the impact of cultural
ervironment onthe buying behaviour of consumers

4.To analysis the social patameters at
the time of Buying decision of the consumers.

5. To elaborate the participative role of
Government In terms of buying decision of the
consumers in India.

SIGNIFICANCE OF THE STUDY:

Consumer behayiour|s a rapidly growing
application-orlented discipline of study. Brisk
strides in the area of technology and digital
cammaunicatien are influepcing consumer
behaviour in significant ways. Consumer
behaviour means more than just howa person
buys products. |t is a dynamic complex anel
multidimensional process and reflects the
totality ef consumers. In developed and
developing courtries, consumers have access
toan abundance of information about products
and services, They are no more dapendent on
marketer-contmlled information sources, every
country has its own culture and social
packground which highly influerice on the buying:
behaviour of the consumers. The present
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research studies "A study of social-cultural
influence on consumers buying behaviour in
India has wide scope and applicable to
consumers across the world. The researcher
with the help of present study tries ta find the
impactof social and cuttural influence on buying
behaviour of the consumer in India. The present
study Identified the basic concept of cansumer
buying behaviour in India.

METHODOLOGY OF THE STUDY:

The present study of “A study of social-
cultural influence on consumers buying behaviour
in India™ has been based on secondary data, The
infarmative study matarial Is collectad from
referance books, periodicals, lournals, research
publications, newspapers and websites.
LIMITATION OF THE STUDY:

Due to time constrain, the presant study
of zocial- cultural Influence on consumer buying
behaviour in Indlz has been focused only an
social and cultural environment caused and
highly affect the buying decision making process
of consumers in India. There are saveral othar
factors too influence the buying behavipur of
individual consumers but researchers due to
limited time could not able to highlight these
parameters of buying behaviour.

SCOPE OF THE STUDY:

The prosent study of social and cultural
influence an consumer buying behaviour has a
very wide scope and would be applicable to all
over globe. In a developed and capitalistic
ecanomy, the social influence is linked to the
financial and material resources of the
Individual, The eastern nations like India have a
different method of social influence. Soclal
classes are based on many components and not
only onincome and occupation, though income
and pccupation influence the determination of
social class in many developed and developing
countries. The following table L.iwill identify
the basic factors included in social influence of
consumers while taking buying decision of
goods and services,

Table 1.1 Social influence of individual
consumer

Table 1.1 indicates that different
socleties have different kinds of social
classifications. Social influence is a dynamic
phenomenon and individuals helonging to a
class change over a pariod of time.

On the other side, cullural influence
plays a vital rale in the buying behaviaur of
consumers as well, Culture influence consumers
through the norms and values established by
the societies in which they live. 1t is broadest
ernvirenmental factor that influences consumers
behaviour. Culture is larger manifestation of a
nation. Paogple tend to identify themselves with
Immediate sub-culture systems, which are
reflected through the race, religion, nationality
and geographicz! locations and =0 on, Culture
is the complex way of living of Individuals; It
represents the way consumers live and grow up
to acquire cultural values and norms. It stated
asa combination of values, ideas, attitudes and
ather remarkable symbols creatad by man to
shape human behaviour Hence, thereis 3 subtle
influence of cultural factors on consumers
declsion making process. The type of products
and servicas they buy can be highly influenced
by the over all cultural context in which they
grow up to become Individuals. The fallowing
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table 1.2 representad the culture Influence on
buying behaviour of consumers.

Table 1.2 Culture influence of individual
consumer

Culture influence is combination of
culture and subculture with which consumer
identifies. himself as.a member of society. The
marketing managers need to understand the
cultural context in which consumers derive
meaning from products and services,

Beside social and culture influence thera
are 'persanal and psychological' factors also
influence the buying behaviour of the
consumers. A person’s consumption behaviour
is shaped by his personal characteristics. It
includes demographic factors like age, income
and language, level of education and gender
factors and so on. Consumers also influenced
by the psychological factors. Internal
psychological facters sublly guide the decision
process. |t Is equally Important as they influence
the reason why of buying. It Includes factors like
mativation, learning and perception.

ROLE OF GOVERNMENT IN CONSUMER
BEHAVIOUR:

Consumer behaviour as well as
marketing decisions are influenced by a varlety
of organizational and environmental factors.
Ore of the key influencers n this process is the
Governmeant and regulating institutions.
‘Government's role In the marketers decision
inputs at times |s so powerful that they often

tave an overriding influence on marketing
decision. Public pollcy and regulations intersect
the field of consumer behaviour and legistation
when public policy makers believe that
Government intervention in the process or
autcome of marketing exchanges will benefit
society as a whole,

CONCLUSIONS:

i the developing country like India
social and cufture influence play’s crucial role
in buying behaviour of the consumers. There is
a subtle [nfjuence of cultural factars on
consumers buying decision process, Consumers
live in a complex social and cultural
enviranment, the types of products and services
they buy can be Influenced by the over all
cultural context in which they grow up to become
individuals. To succeed in & dynamic and
mncreasingly complex marketing environment
where individual consurners faced with mare
and more choices, marketars have an drgent
need to learn and anticipate as per cansumers
cultural and social needs, The better they know
and understand consumers the better they will
campete in the marketing world.
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MICROFINANCE IN MUMBAIL: EVALUATING ITS
IMPACT ON POVERTY ALLEVIATION AND
ECONOMIC EMPOWERMENT WITH REFERENCE
TO PEOPLE IN MUMBAI METROPOLITAN
REGION

Alfr. Vijendra Gupta
Assistane Professor, Vaiia Chhaganial I,._a;:rz&:m College of Commerce and Lilovanitiban
Chihaganlal College of Arts

Abstract:

Micrgfinance. has emérged az a potant tos! in addressing poverly and promoiing econamic
empowerment, particularly in wrban areax like Mionbai. This paper @ims {0 assess the impact
gf ‘microfinance on poverty alleviation and economic empovwarment within the Mumbat
Merropolinom Region (MMR), Through a comprehensive analvsis of axisiing [ieratioe. and
empirical research, this study seeqs fo provide insights into tha effectiveness of microfinance
mterventions in Mumbal, shedding light on tis strengths, [imitations, and potenial areas for
Kevwords- Microfinaice, Poverty Alleviation, Economic Empowerment, Mumba, Urbai
Povert).

L Imtroduction:

Microfinance 15 offen seen as a spécialized imtiative aimed at empowering impovenshed
ndividuals and reducing poverty. Due to its distmci strociure and purporied focus on serving
the unemploved and impovenshed, numerous inguires anse These include mounes o the
beneficianes of microfinance. 11s actual reach among the poor and jobless, its effectivensss m
poverty alleviation, its potertial for ereating employment opportunitiss for the impovernished,
and 1ts role m fostering enterprise growth and income augmentation. These questions. among
others. prompt a deeper exploration of the impacts and efficacy of microfinance untiatives.
Microtinance plavs a vital role withuin comprehensive poventy alleviation programs. By
enhancing access to and efficient delivery of savings, credd, and msurasce services, of
empovwers the impovenshed to stabilize their consumption, manage uncertamnes, accumulate
azsets gradually, and murtore their own small-scale ergerpnizes. It's imporfant to note that
microfinance serves as a means to an end, rather than an end in itself The ultimate objective
of mucrofinance 15 poverty reduction Govemments, NGOs, and other financial mstiutions
have imtroduced vanous welfare mmmltﬁaﬂdpmmamﬂamdaipum reduction
Microfinance, by extending small loans and savings options to those excluded from maimmstream
financial services, has emerged as a key strategy in the olobal fizht against poverty.

2. Literature Review:

Dr. Shubhra Rahul, (2021): Funds are neaded to address personal emergencies like illness,
mpury, unemplovment, theft, harassment, or copine with disasters such as fires, floods,
cvelones, and humian-mmduced events like war or forced evictions. Furtherinore, monev plavs a
crucial role in pursuing mvestment nppmhmi.lie& such a5 busmness expansion_land or equipment
acquisition, hmism: improvement. and secunng employment, ofien necessitating substantial
biibes. This paper 15 structured into two sections: the theoretical aspect which explores
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concepiual frameworks, and the operational aspect, which delves mio organzanonal practices,
models, and sovernmental rezulations within the realm of microfinance.

Prathap B N, (2018): Research findimgs mdicate 3 discernible and favomable mfluence of
microfinance endeavors on enhancmg Inang standards, fostenne empowerment, and
alleviating povernty, pamicularly wathin mral sethings. It's worth noting that our study was
condocted wath a hmued samgple size drawn solely from two blocks wathtt the state of
Karnataka As such, the outcomes cannot be extrapolated to encompass other remions withan
Kamnataka Additionally, our study 15 resticted i its exammation of the poverty-alleviating
effects of microfinance, neglecting to explore its broader array of benefits.

Promod Bhargava, (2017): Microfinance encompasses a mange of financial services tailered
for low-tncome and self-emploved individuals . includine de:pi:-zm_f., sAVINGS, pavment services,
msurance, and microcredit The SHG-Bank Linkave Programme, admnmm:mm.ﬁm:u:e
model aims to extend financial services to underserved populations, Through this mitiative;
microfinance has instipated transformative changes in people’s lives.

P. BALAMURUGAN, (2014): This paper seeks to establish connections between
nucrofinance, Self-Help Groups. and women's micro-entreprensursiup, while also examining
the Indian expenence concerning SHGs and microfinance. Throvgh this exploration, it aims 1o
underscore the sigmificance of SHGs m poventy alleviation efforts:

S. M. Hashemi, (1996): This research paper provides an overview of the NMicrofinance
revolution m India highliohting its role as a potent tool for addressme poverty: It acknowledges
the shortcomings of tradimonal instirotionzl finance and the success of Microfinance
reaching margmalized populations. The paper advocates for the integration of impact
assessment into program evaluation to maximize the potental of nucrofinance m achreving
Millennum Development Goals (MDGs), Overall, the paper calls for 2 comprehensive
approach to microfinance regulation and evaluation to realize sz full potential 1n combating
poverty.

3. Research Methodology:
The research will adopt a muxed-methods appreach combing quantitative analymis of
secondary data with qualitative insights gathered through questionnaire.

4. Objectives of The Study:

a. To anmalyze the extent to which microfinance mitiatives have contnbuied to poverty
alleviation in the Mumbai Metropolitan Reston.

b. To assess the mmpact of nucrofinance on the econnmic empowerment of mdrnduals and
households i Mumbai

¢ Todennfy the factors influencing the effectiveness of mucrofinance intervennons m the
MMRE.

5. Limitation of the Study:

a Lumued avalabiliy of primary data may constram the depth of the analvst

b. The study mav face challences m accessine mmpmhenﬂremmﬂuatmnﬁﬂma]l
microfinance institotions operating in the MME

c. Time and resource constramts may limit the stope of the research, necessitating 2 focus on
specific aspects of microfinance impact.

6. Scope of the Study:

This study focuses on mucrofinance mitiatives within the Mumbai Metropolitan Regron,
encompassing both urban and semi-urban areas. The rezearch primanly examines the impact
of mucrofinance on poverty alleviation and economic empowerment among low-income
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widividuals and households residing m‘mimbal_'Ehrmd} may draw insights from 2 range of
microfinance models and institutions operating in the MMR. includine both traditional MFIs
and wmovative fintech solutions.

7. Groups Organized By Microfinance Institutions
I'n.{lcmfnimce mstitohons in mumbai organize vanous tvpas of groupsto offer credit. insurance,
and financial trainime to the roral population:

a. Joint Liability Group (JLG):
JLGs are informal groups tvpcally compnisme 4-10 mdividuals who obtain leans with mutual
guarantes, often for apncultural or related activities. Members, weluding farmers, moral
wotkers_ and tenants. collectively shoulder responsibility for lcan repayment without requiring
complex financial admimstration.
b. Self Help Group (SHG):
SHGs conzist of individuals with similar socio-economic backgrounds who pool funds for
business purposes over a short penod. These non-profit groups manage debt recovery mtemally
and tvpically operate without collateral. offening low-interest rates. Many banks collaborate
with SHGs to enhance financial inclusion m rural areas; with mitiatives like the NABARD
SHG linkape program facilitating access to bank loans basad on repayment track records.
¢. Grameen Model Bank:
Inspired by Nobel Lavreste Protf Muhammad Yunus's Grameen Model in Banpiadesh this
approach aims at holistic rural economic development Whils similar models exist mn India
SHGs have proven more effective 25 microfinance institutions comparad to Grameen Banks
d. Rural Cooperatives:
Established durmg India's mdependence, mral cooperatives pooled resources from the poor to
provide financial services. However, complex monitonng structures and limited benefits for
crrc!—itwarthj borrowers hampered thetr success m rural India

gm:p—bas:f:d microfinance approaches serve diverse mural communies, conmtributing to
econonuc empowerment and financial melusion

8. Data Analysis
Poverty can be appreached from either a2 bolomeal or économuc standpomnt Under the
tyological perspective, poverty 15 defined by msufficient calone itake, wath mdyviduals fallimg
below a certdin calone threshold considered poor This threshold s sef at 2400 and 2100
calories per capita per day for rural and urban aress, respectively. Ahernatively. from an
eConOmic perspective, poverty 15 assessed based on per capita mcome‘expenditure or standard
of living index.

Data was collected from 34 mdmduals, out of which only 32 mdriduals were aware and
avatled of the MFI loan Further questionnaire was asked to those 32 mdividuals

Table 1 — Accessibilitv of microfinance services in Mumbai?

- Question — Have you ever accessed microfinance | Noof respunﬂen!_ Percentage |
services in Mumbal?

Yes 127 84.37%
No 43 | 15.63%
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Figure- Accessibility of microfinance services in Mumbai

Tabie 2 - Effectiveness of microfinance services in Mumbai

microfinance in reducing peverty in Mumbai?

Question — In vour opinion, how effective is No of respondent

Percentage

___T.?E}iﬂfecﬁvﬁ 1 1

| 63.63%

Somewhat effective

-

2595

Wi | o3 b

Not effective

937%
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Figure 3 - Effectiveness of microfinance services in Mumbai

Tabie 3 — Changes in poverty levels due to microfinance institutions
Question — Have you observed any changes in poverty | No of respondent | Percentage
levels in Mumbai due to microfinance initiatives? || || I
Yes 28 87.3%
No 04 12.5%
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Tabie 4 — Empowerment through microfinance

Question — Have vou personally experienced economic | No of respondent | Percentage
empowerment through microfinance?

Yes ES (813%
No a7 2187

Empowerment through microfinance

50.00%
A0 00%
70.06%

o BUDOE

é_" S0.00%

B 40.00%

£ 30.00%
200,06%
10.00%
0.00%

My

Responses
Figure 4 - Empowerment through microfinance

Table 4 — Perception of individuals about microfinance institutions

Question — Do you think the microfinance No of respondent | Percentag |
institutions is beneficial than the traditional banks? e

1253 |30 19%
No 2 5%
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Table 5 — Perception of the respondent about various producis of microfinance
institutions.

Question — Select the following products can availed in ' Noof Percentage
microfinance institutions (Respondent can tick multiple options) | respondent
- Agniculture loans | 28 87.5%
Dairy catile loans | 27 84.38%
Consumer product loans 29 50.63%
Education loans 78 81.25%
Emergency loans 7 78.13%
_Income generation loans L2 88.75%
Indradual loans |23 71.88%
 Mig-term loans | 26 8125%
Percentage
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Figure 5- Perception of the respondent about various products of micrefinance
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9. Findings:

a A mionificant majority (84 37%:) of respundents in Mumba have accessed microfinancs
services, mdicating 3 widespread availability and vtilization of such services m the remon

b Thema]nrttj of respondents (65 .63%) percerve microfinance as very effective in reducing
poverty m Mumbai - A substantial pornon (25%:) also considers 1t somewhat effective.
pnderlining the perceived impact of mucrofinance imtiatrves on poverty alleviahon.

c. A large proportion (87.5%) of respondems have obzerved changes m poverty levels in
Mumba dus to microfinance mitiatives, indicating a noticeabla 1mpact on socioeconomic
conditions in the regon.

d A sigmficamn mﬂ;aﬂh (78.13%) of respondents have personally expenenced economuc
empowerment throush microfinance. suooesting that microfinance senvices have
centnbuted to enhancing individuals' financial mdependence and well-beng

e The overwhelming majomty of respondents (95%) believe that mucrofinance wstitutions
are more beneficial than traditional banks emphasizing the percerved advartages and
relevance of microfinance i addressing the financsal needs of the population.

f Respondents overwhelmingly recogmize the diversity of products offered by microfinance
mstifufions, with high percentages mdicating accessibdity to agoculture foans (87 3%),
dairy cartle loans (84 38%:), consumer product loans (90.63%), education loans (81.25%),
emergency loans (78.13%), income generation loans (68.75%), mdrvidual loans (71.88%),
and mud-term loans (81 25%:). This indicates a comprehensive range of financial solutions
catering to varous nesds of the population, further reinforcing the percetved effectivensss
and relevance of microfinance services m Mumbai '

10, Conclusions:

The findings from the survey conducted m Mumbai underscore the sipnificant role of
microfinance in doving posttive socioeconomie outcomes and addressing financial challenges
faced by the populatton With an mmhﬂ]mmg 84.37% of respondents having accessed
mucrofinance services, it's evident that these services are widely available and uthzed i the
region, mdicating thewr mnportance m meetme the financial needs of individuals and
comriumnifies,

Moreover, the perception of mucrofinanice as an effective tool m poverty reduction is notable,
with 65.63% of respondents considering it verv effective and an addittonal 5% seang 1 as
somewhat effective. This perception is further reinforced by the fact that §7.5% of respondents
have oberved chanpes in poverty levels in Mumba: due fo microfinance initiatives, indicating
tanmble improvements m the socioeconomic landscape.

I‘I:I:tpil[‘im.'lﬂ‘\- microfinance 15 not enly percerved as effective but alﬁuﬂnpnnmnﬂ with 78.13%%
of respondents reporting persomal expeniences of ecomomic empowemment through
microfinance. This suogests that microfinance services have not only contnbuted to enhancing
mdrviduals’ financial independence but also thewr overall well-being

The overwhelmung: preference for microfmance institutions over traditional banks. with 95%
of respondeits expressing this sentiment. ighlizhts the percerved advantages and relevance of
mictofinance in addressing the diverse financial needs of the populstion m Mumbar
Furthermore, the recommtion of the diverse manze of products offered by mucrofinance
msnnmcms as mdicated by high percentages across various loan categonss, underscores the
COofT ive financial solutions availablz to cater to thevaned neads of the population. In
m{ﬁ:hmn:n, the findnss suzoest that microfinance plays a crucl role 1 drivine positive
socioeconomic chanse, empowering individuals, and addressing poverty in Mumbar The
widespread  accesubility, perceived efferfiveness, and diverse produc offennss of
microfinance mstitutions reinforce thetr significance i fostenng financial inclusson and
mmprovine the overall guality of life n the region.
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A COMPARATIVE STUDY OF NORMAL SCHEME
AND COMPOSITION SCHEME UNDER GST- CASE
OF MUMBAI SUBURBAN
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Abstract - fn the Gaods and Services Tax (GST) framework m India. the regula and compasite
schemes reprasant Gistinet appreacnes 1o tax pavment and compliance for businesses, Within
the reguiar scheme. businesses are obligated to uphold meticulous transaction records, submir
periodic retwns, and remit taxes on their ouiput supplies. Conversel), under the composite
scheme, lapeyers are required to pav a predetermined tooe rate determined by their turnover,
accomipenied by fower complionce oblications. The compusition scheme offers advantages
such as a lowear tax rate and simplified complianee procedures. However, it also comes with
drawbacks such ar the mabilily 1o collectiax from service recipients, the absence of inpul i
credit, and [imitations on imersiaie sugpiies. The objective 'jf the paper is o find whether the
comiposition scheme is est ar compared fo reqular scheme by raking rgmﬂrue_r_ﬁ'am =mail
business men

Keywords: GST, compesition scheme. Inpur Tax Credin, GST Liakiiity, Indirect Tax

1. Introduction

Taxation 15 a major source of revenue 10 an Indian economy. There are two types of taxation
that are direct tax and mdirect tax. Prior to 2017 there were vanous tvpes of indirect tax which
was actually a burden for the busimeszman specially a small businessman for comphance of
those taxes. On 1st July 2017, GST was implemented 1n India with a tagline one nation one
tax Implementation of GST was a result of subsunung vanous state anid central indirect taxes
nto GIT, such as VAT (Value Added Tax), service tax. local body tax_stc.

The burden of filins vanous types of tax and its compliance has reduced fo only one, 1.e filing
of G5T only. With a certam threshold hmit, 1f crossed by the business then be has to get
registered under GST and pay the tax Under GET the 1mplf:mentahnn of composition Levy
scheme under section 10 of GST Act 2017, has helped vanous small busmess houszes from
paying tax. beinz compeatitive i the market. reduction 1n theyw expenses and saving the times
from vanous comphances.

Compesition levy under GST

Composition schems 15 a very sumple and easy scheme undsr GST for tax pavers. The small
taxpavers who are ehigible for composition schemes have to pav a fixed percentage of tax on
thetr tumiover on quarterly basis. A taxpayer has no need 1o charse GST on the zoods supplied
by them Also a composition taxpaver has to pay tax on quarterly basis instead of monthly
basis. Person registered under composifion scheme has to place a word " A composition taxable
person” ﬂﬂmﬂﬂﬂﬂtﬂplﬂtﬂﬂfhli&m Also i every invoice they have to mention a word "a
compasition taxable person, not elizible o collect tax”.

2. Literaturs Eeview )
Jadhav. P.. (2017) pownts out that the Composition Scheme, whuch reduces comphance burden,
does not extend 1s benefits to E-commerce businesses. Desprte thewr siznificart contribunon
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to the indian economy, small sellers i the E-commerce sector are excluded from this scheme.
The Composmon Scheme eases complance comparad 1o the normal scheme, requiring only a
stngle retum mstead of monthly, quarterly, and yearly submussions. However, this scheme s
limited to certamn manufactured Eﬂﬂdsmd:tnmﬂs
Patil (2017) lughlights that the Composition Scheme provides relief to small businessmen from
cumbersome formalities and allows them to access goods and services at reduced GST rates
without availing of Input Tax Cradit (ITC).
Ranjan. D., (2020) sectors such 45 telecommurications insurance, and aviaton bear a2 heavier
tax burden on consumers Nevertheless. essential FMCG products like food ttems_ toothpaste,
122, coffes. edible oul, and spices have bécome more affordable nnder the GST remme.
Malhotra. R. et.al, (2019) explams that even under the compoamtion scheme. the recipient 15
cbligated to pav GST. The Reverse Charge Mechanism (RCM) dictates that an unremsiered
persan supphying goods or semices t© a remstered person mnozers the responsibility for the
registerad recipient to pay the GST. According to the study material from the nstitute of
Company Secretanes of India {ICST), the Composition Scheme alleviates compliance burdens.
However, this scheme 1s iimited based on tumover and 15 applicable only to ntra-state supplees.
Moreover, st 15 availlable for mamufaciured zoeds; excloding certam notified siems like Pan
Masala Tobacco, and Ice-Cream Netably, the Composition Scheme has been expanded to
mncluds service sectors with turnovers of up to Rs 50 lakhs.
Chakraborty.S, (2020) - Thiz study examines the 15sues and obstaclas encountered in the new
mpmunnschememadumﬂmﬁ&nheﬁﬂr&gm&mhﬁm According to the scheme_ a
mﬂ:ﬂarrd dealer whose aggregate tumover in the previous financial year does not excesd Rs.
5 crore may chopse to participate. However. i its available only special states only, this
threshold s setat Rs. 75 lakh Anv mdividual opting for this scheme 15 required to protunently
display the term "Comgposition Taxable Person” on notices or signboards at thesr place of
business. This study pnmanly presents a desenplive analysis af the Eilhjt-ﬂ matter.

3. Research Methodology

This 15 a descriptive study, the primary data has been collected from the 50 small businessmen’s
from Mumba Suburban region. India. Secondarv data collected from vanous publications,
studv matenial websie, newspaper and case study.

4. Objective of Study

The objective of this study iz as follows:

» To idennfy the relevance of the New Composition Scheme under GST.

* To make a comparative study of Normal Scheme and Composition Scheme.

5. Eligibility for the composition Scheme
3.1 Aggregate turnover limit — A person 15 allowed for the composition taxable scheme of
thetr annual ageregate tumover of goods 15 balow the given limits
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Threshold limit for Composition
Scheme

Special Category States Other states (Aggregate
(Aggregate turnaver of goods turnover of goods - Limit
~ Lirnit 75 Lakh) _ 1.5 Crore)

1. Manipur, 2. Mizoram, 3. Arunachal Pradesh, 4.
Nagaland, 5. Meghlaaya, 6. Uttrakhand, 7. Sikkim, 8.
' ' Tripura

Figure 1 — Threshold limit for the compesition scheme

5.2 Person should not have mterstate supply are not elizible for comipestion schemes.

5.3 Person should not have any business relating to e-commerce

5.4 Parson should not be casual taxable person

5.5 Person should not 51l the following goods

. Ice cream and other adible 1ce

. Pan Masala

. Tobacco and manufactored tobacce substitutes

. Aemated Watar

. Fly ash bricks

. Brcks of fossil meals or simulas siliceous earths

. Butlding backs

. Earthen or roofing tiles:

. Alcohal

5.6 A pesson supply both goods and services (other than restanrant service) are elizible for
composihion scheme only if their amount of service 15 below of

= 10% of umover or

. Rs 5Lakhs

(Whichever is higher)

5.7 Person having same Pan cannot tike compositon scheme' at one place of business and
normal scheme at another place of business

6. Gst Rates Under Composition Schemes

Table 1 — GST under compaosition schemes

| Particular - | CGST SGST
Manufacturing and other elimble supplier | 0.5 percent | 0.5 percent
Restawrant 2.5 petcent 2.5 Percent
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7. Comparafive Analysis of the Composition Scheme and Normal Scheme.

Pmﬁmlnr Normal Scheme C&m.pﬁﬂhﬂu Scheme
| Compliance Vanous comphcated — monthly | Simple Quartesly retum
retums such as fillme of GETRIL
GETRZA, GSTESB, etc. _ |
Cost Need to mamtam lots of paperwork, | Less requmrement of paper work
Supply service | Taxpayers can supply all kinds of | Taxpayers can  only supply
SETVICES. specific goods and  sEmicess
] - “withmn the threshold hmat
Tax Collection TE!EEIR}TF are required to remit GST Taxpayers have to pay GST ata|
at varying ratss, contmgent ppon the | fixed lower rate:
namtre of the goods or services
provided. .
GST Payment | GST pavable = Quiput GST — Input | GST Payable = Fixed percentage
GST +Tax on Reverse Charoe on total tmrnover - Tax on reverse
' charge
Charome  GST Tnpm*ﬂhmtnchmge GST oneach 'I'nxpa'.ﬁer 15 not needed to E‘J.'!.EIEE.'
Of 1VOIces and every iovoices at applicable | GST on any urvoaces
ST rate as per the nature of coods
Interstate supply | Allowed Not allowed
8. Data Analvsis

Data was collected from 50 small business men's, omt of wiuch only 30 businessmen were
aware and availed of the composition scheme Further questionnaire was asked to those 30

businessmen
Table 3— Perception of small business about composition scheme
Question — Do vou think the composition scheme is No of Percentage |
beneficial than the normal GST scheme? respondent
Yes 77 |EEC
No 3 10% |

_ Table 4 — Perception of the respondent about various benefits of composition scheme.

Qnesﬁun Select the fﬂ[[u!ﬂI[E benefits which vou feelits | No of Pﬂtﬂlﬂg?
therein composition scheme (Respondent can tick multiple | respondent

options) | |
Reduce price as compared to normal scheme due to no need to | 23 B3.33%

add GST onsales - I .
Reduction m:crmpham:e 27 90% .
Limited tax liability 23 76.67%
Useful for being compenitive i market 22 73.33%

Cost saver 23 76. ﬁ?“
Saves nme 25 §3.33%
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Various benefits of composition scheme.

Saves time [ 53,33 %0
Cost saver I 76.67 %0

Useful for being competitive in
market

Limited rax Hability [ 76.67 20

I, 73.33%

Reduction in compliance I 0%

Reduce price as compared to normal
scheme due to no need tp add G57...

1.00% 20.00%6 40.00%% 60.00% 5000961 00.00%

I 53.33%

8 Perceniage

Figure 2 — Graph showing perception of the respondent about various benefits of
composition scheme.

Table 5 - Perception of the respondent about various disadvantages of compaesition

scheme. _ -
Question — Select the following disadvantages which you | No of Percentage
feel its therein composition scheme (Respondent can tick respondent
multiple options) i _
Compostion schemea 15 not available for the person making 15 50%
Composition scheme 15 not available for the person sellmg & 20%
ooods through E-Commierce.
Not useful far service provider 8 2667%
Unable o use Input Tax Credn 19 63.33% |
Various disadvantages of composition scheme
Unable to use Input Tax Credit [
Not useful for service provider [
Composition stheme s not available for the
permom w=lline goodls through o E... = 1
E‘nmpmi'riun seheme &5 niot available for the —
person making mfersiafe sappiy.
0% 10%: 20% 30% 40%p S0%¢ &60% 7094
B Pereentaze
Figure 3 - Graph showing perception of the respondent about various disadvantages of

25



Mr. Ankyt Vilas Bandal

9. Findings

From the data analy=is it was found that out of 50 respondents 20 were not at ail awar= about
the compostion scheme. Out of those who were aware about the composition scheme 90%
respondents feel that the composition scheme 1s beneficial as compared to the normal scheme.
When the respondents were asked about vanous benefits they felt that they were due to the
compasition scheme, about 90% respondents said "Reduction 1n comphance” 15 ons of the
benefits: Along with that the majontv of respondents agreed with other reasons such as
compoestiion scheme saves tmes, cost. Respondents feel that due to the composihon scheme
thev can be in a compettive emviroament, as m this scheme the taxpaver 15 not needead to add
GST mn therr price.

Vanous respondents f2lt that restrictions on composition schemes o mierstate supply and e
commerce operators discourage them from expanding the business

Further 1t was found that there 15 3 significant difference between normal scheme and
composition scheme: Also for the small business who 15 not involved in interstate transartions
and any e-commerce transaction. the composttion scheme 15 beneficial to them. In simple
words we can say for local businessmen 1t 15 very beneficial

10. Conclusion

The regular and compesite GST schemes each present ther own set of pros and cons. The
regular scheme provides flexibility and enables busmesses to reclaim input tax credifs, vet 1t
demands more compliance efforts and incurs greatertax oblizations. Conversely, the composite
scheme streambines compliance, features lower tax rates. and caters well ©© small enterpnises
with modest turnovers. Nonetheless, it imposes resinctions on input tax credits and lhmits
businesses from cross-border transactions. Prior to opting for esther scheme, businesses should
carefully evaluate their individual requirements and situation.
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